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ABSTRACT 

Dzetsko Roman Ihorovych ’’The Concept of Green Management and Green 

Management Practices in Corporations” - Manuscript. 

Research for the bachelor's degree in the specialty 292 "International Economic 

Relations", EPP “International Business” - Volyn National University named after Lesya 

Ukrainka - Lutsk. 2024. 

The qualification work is completed on 54 pages, contains 5 figures. The work uses 

51 literary sources. 

The object of the research is green management. 

The subject of the research is the concept of green management and the features of 

practical implementation of green management in corporations. 

The following research methods were used during the study: analysis of scientific 

literature, systematic analysis, synthesis, induction, deduction, and modeling. 

The first chapter reveals the definition and main principles of green management, 

including resource efficiency, pollution prevention, and corporate social responsibility. 

The second chapter provides an analysis of the implementation of green management 

in corporate strategies and business processes, as well as an overview of international green 

management practices. A comparative analysis of the effectiveness of green strategies in 

different sectors and regions is conducted. 

The third chapter reveals the prospects for further research in the field of green 

management, the role of the state and international organizations in promoting green 

management, as well as the challenges and obstacles to the implementation of green 

practices. 

Keywords: green management, green management, sustainability, environmental 

efficiency, corporate social responsibility, resource efficiency, business strategies. 

 

 

 

 

 

 

 



 

АНОТАЦІЯ 

Дзецько Роман Ігорович «Концепція зеленого управління та практики 

зеленого менеджменту в корпораціях» - Рукопис. 

Дослідження на здобуття освітнього ступеня бакалавра за спеціальністю 292 

«Міжнародні економічні відносини», ОПП «Міжнародний Бізнес» - Волинський 

національний університет імені Лесі Українки. - Луцьк. 2024. « 

Кваліфікаційна робота виконана на 54 аркушах, містить 5 рисунків. В роботі 

використано 51 літературне джерело. 

Об’єктом дослідження є зелений менеджмент. 

Предметом дослідження є концепція зеленого управління та особливості 

практичного втілення зеленого менеджменту в корпораціях. 

У ході дослідження роботи були використані наступні методи дослідження: 

аналіз наукової літератури, системний аналіз, синтез, індукція, дедукція та 

моделювання. 

У першому розділі розкрито визначення та основні принципи зеленого 

управління, включаючи ресурсоефективність, запобігання забрудненню та 

корпоративну соціальну відповідальність. 

У другому розділі надано аналіз впровадження зеленого менеджменту в 

стратегії та бізнес-процеси корпорацій, а також огляд міжнародних практик зеленого 

менеджменту. Проведено порівняльний аналіз ефективності зелених стратегій у 

різних секторах та регіонах. 

У третьому розділі розкрито перспективи подальших досліджень у галузі 

зеленого управління, роль держави та міжнародних організацій у сприянні зеленому 

управлінню, а також виклики та перешкоди, що стоять перед впровадженням зелених 

практик. 

Ключові слова: зелене управління, зелений менеджмент, сталість, екологічна 

ефективність, корпоративна соціальна відповідальність, ресурсоефективність, 

бізнес-стратегії. 
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INTRODUCTION 

 

Relevance of the research. The study of the concept of green management 

and green management practices in corporations is extremely relevant in the modern 

business environment. As global environmental issues such as climate change, 

resource depletion, and pollution become more pressing, there is an urgent need for 

sustainable business practices. Green management offers corporations a framework to 

minimize their environmental impact while simultaneously achieving economic goals. 

This concept encompasses strategies and practices that promote efficient resource use, 

waste reduction, the implementation of renewable energy sources, and sustainable 

supply chain management. By integrating green management into their operations, 

corporations can not only comply with regulatory requirements but also enhance their 

reputation, meet consumer demand for eco-friendly products, and achieve long-term 

financial stability. Since corporations play a significant role in economic 

development and resource consumption, their adoption of green management 

practices can contribute to systemic changes towards a more sustainable economy. 

Ultimately, the study of green management is crucial for promoting a sustainable 

future where economic development is balanced with environmental stewardship and 

social responsibility. 

The aim of the research is to identify the characteristics of the concept of 

green management and green management practices in corporations. 

Achieving this aim involves accomplishing the following tasks: 

- Define the concept of "green management" and its main principles; 

- Determine the role of green management in sustainable development and 

environmental protection; 

- Characterize the technologies and methods of green management; 

- Investigate the features of implementing green management into the strategy 

and business processes of corporations. 

- Review green management practices in international corporations; 

- Analyze the effectiveness of green strategies in various sectors and regions; 
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- Identify the role of governments and international organizations in promoting 

green management; 

- Model the prospects for the development of green management under 

increasing environmental demands and regulations; 

- Determine the challenges and obstacles to implementing green management; 

- Develop practical recommendations for corporations on implementing green 

management. 

The object of the research is green management.  

The subject of the research is the concept of green management and the 

features of its practical implementation in corporations. 

In the course of the research, the following methods were used: 

- Analysis of scientific literature to define the concept of "green management" 

and its main principles; 

- Systematic approach to study the technologies and methods of green 

management; 

- Analysis and synthesis to identify the features of implementing green 

management in corporations; 

- Induction, deduction, and modeling to determine the prospects for further 

research in the field of green management. 

The theoretical and practical significance of the work lies in the fact that the 

results of the research provide a theoretical basis for assessing the features of the 

concept of green management and green management practices in corporations, and 

can be used in further work on this topic. 

The structure of the work. The thesis consists of an introduction, three 

chapters, conclusions, and a list of references. The total volume of the work is 54 

pages. The list of references includes 51 sources.
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CHAPTER 1 

THEORETICAL ASPECTS OF GREEN MANAGEMENT RESEARCH 

 

1.1. Definition of the Concept of "Green Management" and Its Main 

Principles 

 

Green management, also known as sustainable management or environmental 

management, has become an important concept in modern business practice. It 

encompasses a set of principles and strategies aimed at integrating environmental 

considerations into an organization's activities, with the main goal of promoting 

sustainable development and reducing environmental impact. 

Schaltegger and Wagner define green management as the deliberate integration 

of environmental aspects into organizational activities, management practices, and 

decision-making processes to reduce environmental impact and improve sustainable 

development indicators [43, p.1].  

John Elkington, in his book "Cannibals with Forks: The Triple Bottom Line of 

21st Century Business," defines green management as the pursuit of sustainable 

development through the integration of environmental considerations into business 

strategy [26, p.17] . He emphasizes the importance of achieving a triple bottom line, 

where environmental, social, and economic factors are considered in decision-making 

processes. 

Stuart Hart, in his work "Reimagining Strategies for Emerging Markets: 

Beyond the Transnational Model," defines green management as the proactive 

integration of environmental issues into all aspects of business operations. He argues 

for the necessity for businesses to go beyond merely reducing environmental impact 

and actively seek opportunities for innovation and sustainable growth [22, p.352] . 

Michael Porter and Claas van der Linde, in their article "Green and 

Competitive: Ending the Stalemate," define green management as a strategic pursuit 

of environmental excellence as a means of achieving competitive advantage [38, 
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p.34]. They suggest that businesses can create value by reducing environmental costs 

and increasing operational efficiency through eco-efficiency measures. 

Peter Senge, in his seminal work "The Fifth Discipline: The Art and Practice of 

the Learning Organization," views green management as part of a broader concept of 

building learning organizations. He suggests that green management involves 

creating systemic thinking that considers the interconnection of environmental, social, 

and economic factors in decision-making processes [44, p.37].  

Thus, green management is the practice of implementing sustainable and 

environmentally friendly principles in organizational management. This approach 

aims to reduce the environmental impact of business operations, promoting 

ecological balance, resource conservation, and sustainable development. Green 

management encompasses a wide range of activities, including the implementation of 

green technologies, efficient resource use, waste reduction, and the adoption of 

environmentally conscious policies and practices. 

Green management involves a comprehensive set of principles aimed at 

promoting sustainable business practices and mitigating environmental impact 

(Figure 1.1). At its core is the principle of sustainability, which emphasizes the long-

term preservation of natural resources and ecosystems. Resource efficiency is another 

fundamental principle, focusing on optimizing resource use to minimize waste and 

enhance operational efficiency. Pollution prevention involves taking measures to 

reduce harmful emissions and decrease environmental degradation, aligning business 

activities with environmental conservation goals. Compliance with environmental 

standards serves as a guideline to ensure that organizations adhere to regulatory 

requirements and operate within sustainable parameters. Corporate social 

responsibility is an integral part of green management, highlighting the ethical and 

social obligations of businesses toward the environment and society. Additionally, 

innovation and continuous improvement drive the development of green management 

practices, encouraging businesses to seek new solutions and technologies to enhance 

environmental performance. 
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Figure 1.1. Main Principles of Green Management 

 

In addition to these main principles, green management emphasizes the 

importance of employee selection and training, fostering a culture of environmental 

responsibility within organizations. Engaging stakeholders, including communities 

and other interested parties, is crucial for promoting collaborative efforts to achieve 

sustainable development goals. Adopting a life cycle perspective involves 

considering the environmental impact of products and services throughout their entire 

life cycle, from production to disposal, thereby promoting sustainable consumption 

and production models. Furthermore, effective risk management strategies are 

essential for identifying and mitigating environmental risks associated with business 

activities, ensuring resilience and preparedness for potential environmental incidents. 

Together, these principles form a comprehensive system of green management that 

guides businesses towards sustainable practices that not only reduce environmental 

impact but also promote societal well-being and long-term ecological balance. 

Thus, the concept of green management embodies a holistic approach to 

sustainable business practices, grounded in a comprehensive set of principles. By 

prioritizing sustainable development, efficient resource use, pollution prevention, and 

adherence to environmental standards, organizations can align their activities with 

Constancy

Resource efficiency

Prevention of pollution

Compliance with environmental standarts

Corporate social responsibility (CSR)

Innovation and continuous improvement

Recruitment and training of employees

Involvement of interested parties

Life cycle perspective

Risk management
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environmental conservation goals while ensuring regulatory compliance and 

operational efficiency. Ultimately, green management serves not only as a foundation 

for mitigating environmental impact but also as a pathway to long-term viability, 

innovation, and sustainable development in the global business environment. 

 

1.2. The Role of Green Management in Sustainable Development and 

Environmental Protection 

 

Green management plays a crucial role in promoting sustainable development 

and protecting the environment by integrating ecological considerations into 

organizational practices and decision-making processes. Essentially, green 

management aims to balance economic prosperity with environmental stewardship 

and social responsibility, thereby fostering long-term viability and comprehensive 

well-being. 

One of the primary roles of green management in sustainable development is 

promoting resource efficiency and conservation. This involves a multifaceted 

approach aimed at optimizing resource use while minimizing waste generation at all 

stages of production, distribution, and consumption [8, p.56]. By implementing green 

management practices, organizations can significantly reduce their environmental 

impact while enhancing operational efficiency and profitability. For instance, energy 

efficiency measures, such as the adoption of renewable energy sources, energy-

efficient technologies, and improved energy management systems, allow 

organizations to reduce energy consumption and greenhouse gas emissions, thus 

contributing to climate change mitigation. Similarly, waste reduction initiatives, 

including recycling programs, waste minimization strategies, and circular economy 

principles, help minimize the volume of waste sent to landfills and incinerators, 

preserving valuable resources and reducing environmental pollution. Furthermore, 

sustainable procurement strategies that prioritize environmentally friendly materials 

and products promote responsible consumption and production, creating a more 

sustainable and resilient supply chain ecosystem. 
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In addition to resource conservation, green management practices play a vital 

role in preserving natural ecosystems and biodiversity. By minimizing resource 

extraction, habitat destruction, and pollution, organizations can help mitigate the 

negative impacts of resource depletion and environmental degradation on ecosystems 

and biodiversity [4, p.5]. For example, sustainable land management practices, such 

as reforestation, afforestation, and sustainable agriculture, help restore and conserve 

natural habitats, promoting biodiversity conservation and ecosystem resilience. 

Additionally, green management initiatives aimed at reducing water consumption, 

preserving water quality, and protecting aquatic ecosystems contribute to the 

sustainable management of freshwater resources, ensuring their availability for future 

generations. 

Green management serves as a catalyst for pollution prevention and 

environmental restoration efforts through the implementation of various strategies 

and technologies aimed at minimizing environmental pollution. One key approach is 

the adoption of cleaner production methods, which focus on optimizing production 

processes to minimize waste generation and pollutant emissions. By integrating 

pollution prevention measures into production processes, organizations can 

significantly reduce their environmental impact while improving operational and 

economic efficiency [2, p.69]. Furthermore, the implementation of pollution control 

measures, such as installing pollution control devices, utilizing low-emission 

technologies, and adopting best waste management practices, helps reduce air, water, 

and soil pollution, thereby protecting environmental quality and public health. These 

measures not only contribute to the preservation of natural ecosystems but also 

enhance the overall quality of life for communities living near industrial facilities. 

At the same time, green management promotes the implementation of 

environmentally friendly technologies and practices that help organizations minimize 

their environmental impact and comply with environmental standards and 

regulations. By investing in sustainable technologies, such as renewable energy 

systems, energy-efficient equipment, and green infrastructure, organizations can 

reduce their dependence on fossil fuels, cut greenhouse gas emissions, and promote 
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sustainable resource use. Additionally, adherence to environmental standards and 

regulations ensures compliance with regulatory requirements and fosters a culture of 

environmental responsibility and accountability within organizations [5, p. 279]. By 

integrating environmental considerations into their activities and decision-making 

processes, organizations can demonstrate their commitment to environmental 

management and sustainable development, thereby enhancing their reputation, 

reducing regulatory risks, and gaining a competitive edge in the market. 

Another important role of green management is to foster innovation and 

technological progress to address environmental challenges and promote sustainable 

solutions. Through research and development initiatives, green management 

encourages the adoption of environmentally friendly technologies, renewable energy 

sources, and sustainable practices that reduce environmental impact and promote the 

principles of a circular economy. By promoting innovation, green management 

stimulates economic growth, job creation, and competitiveness while contributing to 

the achievement of environmental sustainability goals [2, p. 20]. 

Furthermore, green management plays a crucial role in promoting corporate 

social responsibility (CSR) and engaging stakeholders in environmental protection 

efforts. By interacting with employees, customers, suppliers, and communities, 

organizations can raise awareness, build partnerships, and mobilize collective action 

for environmental conservation and sustainable development. Through CSR 

initiatives such as environmental education programs, community projects, and 

philanthropy, organizations can make a positive contribution to environmental 

protection while enhancing their reputation and social license to operate [6, p. 147]. 

Therefore, green management serves as a catalyst for sustainable development 

and environmental protection, promoting efficient resource use, pollution prevention, 

innovation, and stakeholder engagement. By applying the principles and practices of 

green management, organizations can not only minimize their environmental impact 

but also contribute to the achievement of global sustainable development goals, 

ensuring a healthy and resilient planet for current and future generations. 
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1.3. Technologies and Methods of Green Management 

 

Green management encompasses a wide range of technologies and methods 

aimed at promoting sustainable development, minimizing environmental impact, and 

enhancing operational efficiency. Let's consider the key technologies and methods 

commonly applied in green management (Fig. 1.2). 

Renewable energy technologies, such as solar, wind, hydro, and biomass 

energy, offer sustainable alternatives to fossil fuels, reducing greenhouse gas 

emissions and dependence on non-renewable resources. 

Key 

technologies 

and methods of 

green 

management 

Renewable energy systems 

Energy efficiency measures 

Design of green buildings 

Waste management and recycling 

Water-saving technologies 

Sustainable transport 

Environmental Management Systems (EMS) 

Life Cycle Assessment (LCA) 

 

Fig. 1.2. Key Technologies and Methods of Green Management [28, p. 284] 

 

Solar photovoltaic panels convert sunlight into electricity, while wind turbines 

harness wind energy to generate electrical power. Hydroelectric power plants use the 

energy of flowing water to produce electricity, and biomass energy involves 

converting organic materials into biofuel or biogas [27, p. 826]. 

Energy efficiency technologies and practices aim to reduce energy 

consumption and optimize its use in buildings, industrial processes, and 

transportation. This includes the use of energy-efficient lighting systems, heating, 

ventilation, and air conditioning (HVAC) systems, insulation materials, and 

intelligent energy management systems. Energy audits and monitoring systems help 
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identify areas for improvement and track energy usage, enabling organizations to 

implement targeted energy-saving measures. 

Green building design involves using environmentally friendly construction 

materials, energy-efficient technologies, and passive design strategies to minimize 

environmental impact and enhance occupant comfort and health. Elements such as 

energy-efficient insulation, high-performance windows, natural daylighting, 

rainwater harvesting systems, and green roofs contribute to energy savings, water 

conservation, and improved indoor air quality [18]. 

Waste management technologies and practices focus on reducing, recycling, 

and responsibly disposing of waste generated by industrial, commercial, and 

residential activities. This includes implementing recycling programs, composting 

organic waste, and adopting waste-to-energy technologies, such as anaerobic 

digestion and incineration with energy recovery. Waste reduction initiatives and 

circular economy principles promote the reuse and repurposing of materials, 

minimizing the amount of waste sent to landfills and incineration plants. 

Water conservation technologies aim to minimize water consumption and 

optimize its use in various sectors, including agriculture, manufacturing, and urban 

infrastructure. This includes using water-efficient irrigation systems, low-flow 

fixtures, water recycling and reuse systems, and stormwater management techniques, 

such as permeable pavements and green infrastructure [10, p. 42]. 

Sustainable transportation technologies and practices focus on reducing 

emissions, promoting alternative fuels, and improving transportation efficiency. This 

includes the adoption of electric vehicles, hybrid vehicles, and fuel-efficient vehicles, 

as well as the development of public transportation systems, bike lanes, and 

pedestrian-friendly infrastructure. Intelligent transportation systems and vehicle 

telematics help optimize traffic flows and reduce fuel consumption. 

Environmental management systems (EMS) provide a structured framework 

for organizations to identify, assess, and manage their environmental impacts. EMS 

standards, such as ISO 14001, help organizations develop environmental policies, set 

objectives and targets, implement operational controls, and monitor performance 
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through regular audits and assessments. EMS software platforms facilitate data 

management, reporting, and compliance tracking, streamlining environmental 

management processes [46, p. 1242]. 

Life Cycle Assessment (LCA) is a methodology used to evaluate the 

environmental impacts of products, processes, and services throughout their entire 

life cycle, from raw material extraction to disposal at the end of their lifespan. LCA 

helps identify environmental "hot spots," quantify resource consumption, energy use, 

and emissions, and provide information for decision-making to minimize 

environmental impact and improve sustainability performance [15, p. 665]. 

These technologies and methods are integral to green management initiatives, 

enabling organizations to achieve environmental sustainability, reduce costs, and gain 

a competitive edge in a rapidly changing business landscape. By implementing green 

management practices, companies can reduce environmental risks, enhance 

stakeholder value, and contribute to a more sustainable future for society and the 

planet. 

 

Thus, the concept of green management embodies a strategic approach to 

business that integrates environmental considerations into organizational practices, 

aiming to promote sustainable development and minimize environmental impact. 

Defined by principles such as sustainability, resource efficiency, pollution 

prevention, and corporate social responsibility, green management serves as a guide 

for businesses seeking to align their operations with environmental conservation 

goals. By adopting green management principles, organizations can enhance 

operational efficiency, reduce costs, and mitigate environmental risks, thereby 

contributing to a more sustainable and resilient future. 

The role of green management in ensuring sustainable development and 

environmental protection is multifaceted. By promoting efficient use and 

conservation of resources, green management helps minimize environmental 

degradation and preserve natural ecosystems. Technologies and methods such as 

renewable energy systems, energy efficiency measures, waste management, and 
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sustainable transportation play a crucial role in reducing greenhouse gas emissions, 

mitigating pollution, and conserving natural resources. Furthermore, green 

management fosters innovation, stakeholder engagement, and regulatory compliance, 

leading to positive environmental outcomes while supporting economic growth and 

social well-being. 

In summary, green management is a proactive and holistic approach to 

addressing environmental challenges and achieving sustainable development goals. 

By applying green management principles and implementing eco-friendly 

technologies and practices, organizations can enhance their competitiveness, 

reputation, and long-term viability in a dynamic business environment. 
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CHAPTER 2 

GREEN MANAGEMENT IN CORPORATIONS 

 

2.1. Integrating Green Management into Corporate Strategy and Business 

Processes 

Implementing green management into the strategy and business processes of 

corporations involves integrating environmentally sustainable practices into all 

aspects of corporate activities. This approach encompasses a wide range of initiatives 

aimed at reducing the company's environmental impact, promoting sustainable 

development, and ensuring compliance with environmental regulations (Fig. 2.1). 

 

Fig. 2.1. Key Steps for Integrating Green Management into Corporate Strategy 

and Business Processes [36, p. 1042] 

 

Incorporating sustainability principles into the corporation's vision and mission 

is the first critical step toward strategic integration. These statements serve as 

foundational guidelines that define the company's purpose and long-term aspirations, 

including its commitment to environmental protection. For example, Patagonia's 

mission statement, "We're in business to save our home planet," clearly prioritizes 

environmental sustainability and influences every aspect of the company's operations. 
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By aligning the company's mission with sustainable development, Patagonia not only 

sets clear directives for its business strategy but also communicates its commitments 

to stakeholders, enhancing its brand reputation and fostering a culture of 

environmental stewardship within the organization [19]. 

Setting clear, measurable sustainability goals is crucial for realizing a 

company's commitments to sustainable development. These goals should cover 

various aspects of environmental impact, such as reducing carbon emissions, 

minimizing waste, and conserving water. To monitor progress, companies establish 

Key Performance Indicators (KPIs), which provide quantitative metrics to assess the 

achievement of these goals. These KPIs enable companies to meticulously track their 

sustainability initiatives, make data-driven decisions, and demonstrate their progress 

to stakeholders. 

Regular sustainability reporting is essential for maintaining transparency and 

accountability in a corporation's sustainability efforts. By publishing detailed reports, 

companies can communicate their progress in achieving environmental goals, the 

challenges they have faced, and their future plans. Leading corporations like Apple 

and Microsoft publish annual sustainability reports that provide comprehensive 

information about their environmental initiatives, such as progress in using renewable 

energy, reducing carbon footprints, and improving resource efficiency. These reports 

not only meet regulatory requirements but also build investor, customer, and public 

trust by demonstrating the company's commitment to sustainable development. 

Sustainability reporting encourages continuous improvement, fosters stakeholder 

engagement, and strengthens the company's reputation as a responsible corporate 

citizen [1, p. 172]. 

Resource efficiency is the cornerstone of sustainable operational practices 

aimed at minimizing energy consumption and optimizing material usage. 

Implementing energy-efficient practices can significantly reduce a company's 

environmental impact and operational costs. For example, Google's data centers are 

renowned for their advanced cooling systems that minimize energy use. Additionally, 

transitioning to LED lighting and installing energy-efficient heating, ventilation, and 
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air conditioning (HVAC) systems in office buildings and manufacturing facilities can 

lead to substantial energy savings, further enhancing resource efficiency and 

sustainability. 

Waste reduction involves implementing practices aimed at minimizing waste 

generation and maximizing the reuse and recycling of materials. Zero-waste 

initiatives are becoming increasingly popular among corporations striving to improve 

their environmental performance. A compelling example is Toyota, which has 

achieved zero landfill waste at its plants. This was accomplished through meticulous 

waste sorting, recycling programs, and innovative processes for reusing by-products. 

For instance, Toyota recycles scrap metal from its production lines and uses waste to 

generate energy. Such comprehensive waste management practices not only reduce 

environmental impact but also create cost-saving opportunities and generate revenue 

from recycled materials [7]. 

Effective water resource management is another crucial operational practice for 

enhancing sustainable development. Companies are increasingly investing in 

technologies and practices aimed at reducing water use and improving water 

efficiency in their operations. Coca-Cola has implemented extensive water resource 

management programs aimed at achieving a zero water footprint. The company 

focuses on water use efficiency in production processes, watershed protection, and 

community water projects. By investing in water-saving technologies and wastewater 

recycling, Coca-Cola has made significant progress in reducing water usage and 

restoring water resources in the communities where it operates. These efforts are vital 

for maintaining water availability and quality, especially in regions facing water 

scarcity, thereby contributing to overall environmental sustainability and corporate 

responsibility [21, p. 106]. 

Sustainable sourcing involves procuring raw materials in an environmentally 

responsible and socially ethical manner. This practice ensures that the materials used 

in production do not contribute to environmental degradation or social injustice. 

Starbucks exemplifies sustainable sourcing through its Coffee and Farmer Equity 

(C.A.F.E.) program. This program ensures that coffee beans are sourced from farmers 
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who adhere to strict environmental and social standards. These standards include 

measures to conserve biodiversity, reduce pesticide use, and ensure fair labor 

conditions. By working directly with farmers and providing them with resources and 

support, Starbucks helps improve the livelihoods of farming communities while 

promoting sustainable agricultural practices. This approach not only contributes to 

environmental preservation but also enhances the resilience and reliability of the 

supply chain. 

Green logistics focuses on minimizing the environmental impact of 

transportation and distribution processes. This can be achieved by optimizing 

delivery routes, reducing fuel consumption, and using alternative energy sources. 

Amazon's investment in electric delivery vans is a prime example of green logistics 

in action. As part of its climate pledge to achieve net-zero carbon emissions by 2040, 

Amazon has ordered 100,000 electric delivery vans from Rivian. These electric 

vehicles (EVs) will reduce the company's carbon footprint by eliminating emissions 

that would be produced by traditional gasoline-powered vehicles. Additionally, 

Amazon uses complex algorithms to optimize delivery routes, thereby reducing 

distances traveled and fuel consumption. Such initiatives not only help reduce 

greenhouse gas emissions but often lead to operational efficiencies and cost savings 

[13]. 

Engaging suppliers is crucial for spreading sustainable practices throughout the 

supply chain. This involves closely collaborating with suppliers to ensure they adopt 

environmentally friendly and socially responsible practices. A significant initiative in 

this regard is Walmart's "Gigaton Project," which aims to reduce supply chain 

emissions by one gigaton by 2030. The project encourages suppliers to set and 

achieve emission reduction goals in six key areas: energy, agriculture, waste, 

packaging, deforestation, and product use. Walmart supports these efforts by 

providing suppliers with resources, tools, and incentives to improve their 

sustainability performance. Regular sustainability audits and a robust code of conduct 

help ensure compliance and continuous improvement. By fostering a culture of 
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sustainability among its suppliers, Walmart not only reduces environmental risks but 

also enhances the overall resilience and sustainability of its supply chain [31, p. 66]. 

Environmentally friendly products are designed to minimize their impact on 

the environment throughout their entire life cycle, from raw material extraction to 

disposal. These products are often made from recycled, biodegradable, or 

environmentally friendly materials. An example of this approach is Adidas' 

innovative line of sneakers made from ocean plastic. This footwear is created in 

collaboration with the environmental organization Parley for the Oceans, which 

collects plastic waste from beaches and coastal communities. The plastic is then 

recycled and transformed into high-quality sportswear. This initiative not only 

reduces plastic pollution but also raises awareness about the importance of preserving 

marine environments. By incorporating sustainable development principles into 

product design, Adidas not only addresses environmental issues but also 

differentiates itself in the competitive market [39, p.2]. 

The circular economy model aims to eliminate waste and maximize resource 

use by designing products for durability, reuse, recycling, and disposal. IKEA's buy-

back and resale program is a significant step towards realizing these principles. 

Customers can return used IKEA furniture, which the company either resells as 

second-hand or recycles into new products. This program helps extend the lifespan of 

furniture, reduces waste, and supports a more sustainable consumption model. 

Additionally, IKEA's commitment to using renewable and recycled materials in its 

products further aligns with the principles of the circular economy. By promoting a 

circular approach, IKEA not only reduces its environmental impact but also offers 

customers a more sustainable way to furnish their homes [17]. 

Eco-friendly packaging aims to reduce environmental impact by using 

environmentally friendly materials and minimizing waste. Lush Cosmetics is a 

leading example of a company that has integrated green packaging into its business 

model. Lush uses minimal packaging, and where necessary, chooses materials that 

are recyclable, reusable, or compostable. For example, many of its products are sold 

"naked," without packaging, while solid shampoos and soaps come in paper wraps 
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that are recyclable or compostable. The innovative use of eco-friendly packaging 

materials not only helps reduce waste but also aligns with Lush's broader 

commitments to sustainability and ethical business practices. This approach attracts 

environmentally conscious consumers and sets a benchmark for the cosmetics 

industry [42, p.633]. 

Training employees in sustainable practices and involving them in 

sustainability initiatives is a crucial aspect of fostering a green corporate culture. 

Companies like Google have been successful in this area by conducting 

comprehensive sustainability training for their employees. This training covers a wide 

range of topics, including energy efficiency, waste reduction, and eco-friendly 

commuting options. Additionally, Google encourages employees to participate in 

environmental initiatives such as company volunteer programs and sustainability 

projects. For instance, Google Green, an employee-driven initiative, promotes 

sustainable practices within the company and offers employees opportunities to 

engage in environmental projects. By providing employees with the knowledge and 

skills to support sustainability, Google ensures that sustainability goals are integrated 

into daily activities and decision-making processes [14]. 

Participation in community projects that promote environmental sustainability 

is a key component of a company's corporate social responsibility (CSR) strategy. 

Ben & Jerry's is a notable example of a company that integrates social and 

environmental missions into its business model. The company supports various 

environmental initiatives, such as the Caring Dairy program, which promotes 

sustainable farming practices among its dairy suppliers, and its commitment to using 

Fairtrade-certified ingredients. Additionally, Ben & Jerry's actively participates in 

advocacy campaigns on climate change and environmental justice issues. By 

investing in community projects and advocating for environmental sustainability, Ben 

& Jerry's not only strengthens its brand reputation but also contributes to the well-

being of the communities it serves and the environment at large [30, p.289]. 

The implementation of Environmental Management Systems (EMS), such as 

ISO 14001, is a strategic approach to systematically managing environmental impact 
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and continuous improvement. These systems provide a framework for organizations 

to identify, monitor, and control their environmental performance. For example, Ford 

Motor Company has implemented ISO 14001 standards at all its facilities worldwide 

to minimize its environmental impact. By adhering to these standards, Ford ensures 

that environmental considerations are integrated into all business processes, from 

production to product design. The EMS helps Ford set measurable environmental 

objectives, conduct regular audits, and implement corrective actions to achieve 

continuous improvement. This systematic approach allows Ford not only to comply 

with regulatory requirements but also to exceed them, thereby enhancing its overall 

sustainability performance [50, p. 4]. 

Performance tracking is crucial for monitoring sustainability initiatives and 

ensuring organizations achieve their environmental goals. By using advanced tools 

and software, companies can effectively track their sustainability metrics and report 

on progress. SAP offers comprehensive solutions for managing sustainability 

performance, enabling companies to collect, analyze, and report on environmental 

data. These tools allow companies to track key performance indicators (KPIs) related 

to energy use, greenhouse gas emissions, waste management, and water consumption. 

By utilizing such software, companies can gain insights into their environmental 

impact, identify areas for improvement, and make informed decisions to enhance 

their sustainability efforts. Continuous monitoring and data-driven analysis help 

organizations maintain transparency, demonstrate accountability, and effectively 

achieve their sustainability goals. 

Therefore, integrating green management into corporate strategies and business 

processes is crucial for achieving long-term sustainability and viability. By 

incorporating sustainability issues into their vision and mission, setting measurable 

goals, and implementing practices such as resource efficiency, waste reduction, and 

sustainable sourcing, companies can significantly reduce their environmental impact. 

This comprehensive approach not only improves environmental management but also 

strengthens corporate reputation, stimulates innovation, and provides a competitive 

advantage in an increasingly environmentally conscious market. 
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2.2. Overview of Green Management Practices in International 

Corporations 

Green management practices have become an integral part of the operations of 

international corporations striving to reduce their environmental impact, comply with 

regulatory requirements, and meet the growing expectations of consumers and 

stakeholders. These practices encompass various aspects of corporate activities, 

including energy efficiency, waste management, sustainable supplier selection, and 

engagement of employees and the public. 

Apple has made significant progress in energy efficiency, particularly in its 

data centers and corporate offices. The company powers all its facilities worldwide 

with 100% renewable energy. For instance, Apple’s data center in Maiden, North 

Carolina, uses solar energy and biogas fuel cells to meet its energy needs. Since 2014, 

the company’s data centers have operated on 100% renewable energy, and its 

renewable energy projects have reduced greenhouse gas emissions by 54% at its 

facilities globally [25]. Currently, the tech giant serves a billion people with its cloud 

services. Additionally, Apple invests in energy-efficient technologies and building 

projects, such as LED lighting and state-of-the-art heating, ventilation, and air 

conditioning systems, to reduce energy consumption across all its facilities. 

Toyota has implemented a zero-waste philosophy at its manufacturing plants, 

striving to eliminate landfill waste. The company’s "Toyota Production System" 

emphasizes the reduction, reuse, and recycling of materials. Toyota’s plant in 

Georgetown, Kentucky, has achieved zero landfill waste by recycling materials such 

as scrap metal, plastic, and cardboard, and by using innovative solutions like 

converting paint sludge into cement [48]. 

Starbucks is committed to the ethical and sustainable sourcing of coffee beans 

through its "Coffee and Farmer Equity" (C.A.F.E.) program. This program ensures 

that coffee is sourced from farms that meet social, environmental, and economic 

standards. C.A.F.E. Practices is one of the first ethical sourcing standards in the 

coffee industry, developed in partnership with Conservation International in 2004. 
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Since 2015, Starbucks coffee has been 99% ethically sourced, making the company 

the largest coffee retailer to achieve this milestone [16]. Starbucks works directly 

with farmers, providing them with training and resources to implement sustainable 

farming practices, improve crop quality, and increase their incomes. In this way, 

Starbucks supports sustainable agriculture while ensuring a reliable supply of high-

quality coffee. 

Google invests significantly in training and engaging its employees in 

sustainability initiatives. The company offers sustainability training programs and 

encourages employees to participate in environmental activities through its Google 

Green program. Moreover, Google supports community projects aimed at 

environmental conservation, such as wetland restoration and tree planting. These 

initiatives foster a culture of sustainability within the company and contribute to 

broader environmental goals. Google's aim is to achieve zero emissions in all 

operations and the value chain by 2030, reduce overall absolute emissions across 

Scope 1, 2 (market-based), and 3 (from the 2019 baseline) by 50% by 2030, and 

invest in natural and technological carbon sequestration solutions to offset remaining 

emissions. Between 2010 and 2022, Google signed over 80 agreements totaling 

around 10 gigawatts of clean energy, equivalent to more than 31 million solar panels. 

In 2022, seven of the energy regions housing their data centers reached at least 90% 

carbon-free energy, and thirteen achieved at least 85% [11]. 

Ford Motor Company uses ISO 14001 standards in its global operations to 

systematically manage and reduce environmental impact. The ISO 14001 system 

helps Ford identify environmental risks, set goals, and implement corrective actions. 

By conducting regular environmental audits and continuously improving its 

processes, Ford ensures compliance with environmental regulations and aims to 

exceed them. As of 2020, Ford reduced global operational energy consumption by 

30% (3% compared to 2019), CO2 emissions at its facilities by 39% (11% compared 

to 2019), and water use by 43% (21% compared to 2019). Ford increased energy 

efficiency in the US by 4.5%, saving approximately $18 million [20, p. 1389]. 
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Unilever tracks and reports on its sustainability activities through its 

Sustainable Living Plan, which sets ambitious targets for reducing environmental 

impact and improving social outcomes. The company uses detailed metrics to 

monitor progress in areas such as carbon emissions, water use, and waste generation. 

Unilever publishes annual sustainability reports that provide transparency and 

accountability, helping stakeholders understand the company's efforts and 

achievements in sustainability. One way Unilever aligns profit with goals is by 

setting ambitious sustainability targets. For example, by 2023, the company aimed to 

source 100% of its agricultural raw materials sustainably and has already achieved 

this for several key commodities, such as palm oil, soy, and tea. Unilever has also 

committed to reducing greenhouse gas emissions by 50% by 2030 and achieving net-

zero emissions from its products by 2039 [45]. Another way Unilever aligns profit 

with goals is through the creation of innovative products and solutions that address 

sustainability challenges. For instance, the OMO brand launched a product called 

OMO EcoActive, which delivers excellent cleaning performance while using less 

water and energy. Unilever also developed a plant-based meat alternative called "The 

Vegetarian Butcher," providing a more sustainable and ethical food choice for 

consumers. 

Amazon invests in green logistics to reduce the carbon footprint of its delivery 

operations. The company has ordered 100,000 electric vans from Rivian to decrease 

emissions from its fleet. Additionally, Amazon utilizes advanced algorithms to 

optimize delivery routes, minimizing distances and fuel consumption. Amazon has 

committed to deploying 100,000 electric delivery vehicles worldwide by 2030, a 

project expected to avoid millions of metric tons of carbon annually [9]. These 

initiatives are part of Amazon's broader climate commitment to becoming a net-zero 

carbon company by 2040. 

Lush Cosmetics is known for its minimal and eco-friendly packaging. Many 

Lush products are sold "naked," without any packaging, and where packaging is 

necessary, it is made from recycled, recyclable, or compostable materials. 90% of the 

packaging material by weight is recycled, and the team is working towards recycling 
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the remaining 10%. The company aims to ensure that packaging can be reused, 

recycled, or composted at the end of its life [35]. This approach reduces waste and 

supports the company's commitment to environmental sustainability. Lush's 

packaging initiatives also raise consumer awareness about the importance of reducing 

packaging waste. 

Therefore, integrating green management practices in international 

corporations demonstrates a commitment to environmental sustainability and social 

responsibility. By implementing comprehensive strategies encompassing energy 

efficiency, waste management, sustainable sourcing, employee engagement, and 

more, these companies become leaders in creating a more sustainable future. These 

efforts not only mitigate environmental impact but also strengthen corporate 

reputation, drive innovation, and meet the expectations of stakeholders in a global 

market increasingly valuing sustainable development. 

 

 2.3 Comparative Analysis of the Effectiveness of Green Strategies in 

Different Sectors and Regions 

 

The effectiveness of green strategies varies significantly across industries and 

regions, reflecting different challenges, resources, regulatory environments, and 

market conditions. Let’s conduct a comparative analysis of the impact and 

effectiveness of green strategies in various sectors and geographical regions. 

For example, in Europe, the automotive sector is experiencing a significant 

shift towards reducing emissions and adopting electric vehicles. Volkswagen stands 

out with its ambitious electrification strategy, aiming to become a net-zero carbon 

company by 2050 (Fig. 2.2). 

 



 27 

 

Figure 2.2. CO₂ Emissions of New Passenger Cars by Volkswagen Group 

in Europe (EU27+2) for the Period 2018-2023 (in grams per km) [51] 

 

The company has released a range of electric vehicles, including the ID.3 and 

ID.4 models, which have achieved significant sales in European markets. This 

success is attributed to strict EU emission regulations combined with incentives for 

consumers to purchase electric vehicles. Volkswagen's strategy in Europe is highly 

effective due to a favorable regulatory framework and increasing consumer demand 

for environmentally friendly transportation. 

In contrast, the North American automotive industry focuses primarily on 

improving fuel efficiency and promoting hybrid vehicles. An example of this 

approach is Ford, which emphasizes enhancing fuel efficiency and expanding its 

lineup of hybrid and plug-in hybrid vehicles, such as the Ford Escape Hybrid and 

Ford F-150 Hybrid. While these efforts contribute to reducing emissions and fuel 

consumption, their overall impact is somewhat limited due to a less aggressive 

regulatory environment in the region compared to Europe. Since 2017, Ford has 

reduced its Scope 1 and 2 emissions by 35.4%, which includes direct emissions from 

its operations and indirect emissions from energy purchases [41]. Nonetheless, 

interest in environmentally friendly vehicles is growing in North America, partly due 

to state-level initiatives such as California's emission standards, which encourage the 

transition to clean transportation alternatives. 

Thus, the effectiveness of "green" strategies in the automotive sector is 

influenced by the complex interaction of regulatory frameworks, consumer demand, 

and technological advancements. While Europe demonstrates high effectiveness with 
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its focus on reducing emissions and adopting electric vehicles, North America is 

gradually catching up by focusing on fuel efficiency and hybrid vehicles. However, 

ongoing regulatory changes and shifting consumer preferences will continue to 

impact the effectiveness of "green" strategies in both regions, highlighting the need 

for continuous innovation and collaboration in the automotive industry. 

The effectiveness of "green" strategies in the energy sector varies across 

different regions, with notable examples in the Middle East and the Asia-Pacific 

region demonstrating contrasting approaches and outcomes. In the Middle East, 

exemplified by Saudi Arabia's "Vision 2030" and the NEOM project, the main focus 

is on investing in renewable energy to diversify the energy portfolio away from 

traditional oil dependence. The emphasis on sustainability, especially through the 

extensive integration of renewable energy in initiatives such as the NEOM project, 

aligns with global sustainability trends. While this strategy leverages the region's 

abundant solar resources and signals a significant shift towards renewable energy, 

existing oil-dependent economic structures pose challenges that affect the pace and 

effectiveness of its implementation. 

Conversely, in the Asia-Pacific region, particularly in countries like China, 

green strategies focus on decarbonization and energy efficiency to address 

environmental issues and reduce carbon intensity. China's aggressive investments in 

renewable energy, particularly in solar and wind, have helped the country become a 

global leader in this sector (Figure 2.3). 

 

Figure 2.3. Combined Wind and Solar Capacity 2017-2022, GW [23] 
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China's strategy effectiveness is evident in the rapid expansion of renewable 

energy capacities, significantly contributing to global renewable energy production 

and reducing carbon intensity. However, challenges remain, particularly in balancing 

the expansion of renewable energy with continued coal usage, highlighting the 

complexities and trade-offs inherent in transitioning to a greener energy mix. 

Thus, the effectiveness of "green" strategies in the energy sector is determined 

by a combination of regional dynamics, political frameworks, and resource 

availability. While initiatives like Saudi Arabia's "Vision 2030" demonstrate a strong 

commitment to investing in renewable energy in the Middle East, challenges related 

to the region's economic structure impact the pace of its implementation. Conversely, 

China's aggressive pursuit of renewable energy expansion in the Asia-Pacific region 

underscores the potential for significant impact, albeit with challenges in balancing 

the integration of renewable energy with existing sources like coal. Moving forward, 

continuous innovation, political support, and international cooperation will be crucial 

for maximizing the effectiveness of "green" strategies aimed at addressing global 

energy challenges and transitioning to a sustainable energy future [33, p. 537]. 

The effectiveness of "green" strategies in the technology sector is evident 

through contrasting approaches in North America and Europe, which demonstrate 

significant strides towards sustainable development. In North America, exemplified 

by Google's commitment to energy efficiency and carbon neutrality, the focus is on 

using renewable energy and advanced technologies to reduce environmental impact. 

By optimizing energy use in data centers through innovative cooling technologies and 

machine learning, Google has made significant progress in reducing its carbon 

footprint. The effectiveness of this strategy is supported by the company's substantial 

investments in green solutions, reflecting the industry's capacity for innovation and 

leadership in sustainability initiatives. 

In Europe, companies like Philips are pioneering green strategies based on the 

circular economy and electronic waste management. By designing products for 

durability and recyclability, Philips aims to minimize resource consumption and 
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reduce electronic waste. With over 39,000 refurbished Philips products finding new 

homes in 2022, Philips successfully avoided 139 tons of electronic waste. That same 

year, 18% of the company's revenue was generated from circular offerings. Philips' 

"Better Than New" campaign encourages people to rethink purchasing new items 

[37]. This approach aligns with the strong European regulatory framework and 

consumer awareness of sustainability issues, enhancing its effectiveness. Philips' 

circular economy initiatives showcase how technology sector companies can play a 

crucial role in promoting sustainable practices and reducing environmental impact 

through product design and lifecycle management. 

Overall, the effectiveness of "green" strategies in the technology sector 

underscores the sector's potential for achieving positive environmental outcomes 

through innovation and corporate responsibility. While approaches may vary across 

regions, companies like Google and Philips demonstrate how investments in 

renewable energy, energy efficiency, and circular economy principles can yield 

tangible benefits in terms of reducing carbon emissions, minimizing resource 

consumption, and advancing sustainability goals. 

In the retail sector, the effectiveness of "green" strategies varies by region, with 

Europe and Asia showcasing notable examples of sustainable practices. In Europe, 

IKEA's sustainability strategy, which focuses on sustainable sourcing and packaging, 

has proven highly effective. Committing to sourcing all its wood and cotton from 

sustainable sources and reducing its environmental impact through initiatives such as 

using renewable materials and circular economy models, IKEA has resonated with 

European consumers. In 2020, IKEA sourced 98% of the wood used in its products 

from FSC-certified and/or recycled sources. In the same year, IKEA produced 44% 

of its plastic products from recycled or renewable materials, contributing to the 

reduction of single-use plastics [24]. This effectiveness is further reinforced by strong 

regulatory support and consumer demand for eco-friendly products in the region, 

highlighting the importance of aligning green strategies with local market preferences 

and regulatory frameworks. 
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In Asia, particularly in countries like China, "green" strategies in the retail 

sector prioritize energy efficiency and supply chain optimization. Alibaba's 

investments in "green" logistics, including the deployment of electric delivery 

vehicles and smart warehousing technologies, exemplify this approach. By 

optimizing energy use in e-commerce operations, Alibaba has made significant 

progress in reducing its environmental impact. In 2023, Alibaba Group reduced net 

carbon emissions from its direct operations by 12.9% for the financial year [12]. The 

effectiveness of Alibaba's "green" logistics strategy is bolstered by the scale of its 

operations and the growing focus of Chinese regulatory authorities on sustainability 

issues, underscoring the importance of regulatory support and technological 

innovation in advancing "green" initiatives in the retail sector. 

Overall, the effectiveness of "green" strategies in the retail sector highlights the 

importance of aligning sustainability efforts with local market dynamics and 

regulatory environments. While Europe emphasizes sustainable sourcing and 

consumer preferences for eco-friendly products, Asia prioritizes energy efficiency 

and technological innovations to optimize supply chain operations. 

 

Thus, green management in corporations is a transformative approach to 

business operations that integrates environmental sustainability into the core strategy 

and processes of organizations. By adopting the principles of green management, 

corporations aim to minimize their environmental impact, promote resource 

efficiency, and contribute to a more sustainable future. Implementing green 

management involves incorporating sustainability into corporate vision and mission, 

setting clear sustainability goals and objectives, and adopting operational practices 

that prioritize environmental stewardship. Additionally, green management extends 

beyond internal operations to include supply chain management, innovative products, 

employee engagement, and community involvement, reflecting a holistic approach to 

sustainability. 

Among international corporations, green management practices vary in scale 

and effectiveness, depending on industry challenges, regional dynamics, and 
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regulatory environments. While some companies prioritize the adoption of renewable 

energy and carbon emission reductions, others focus on waste reduction, circular 

economy models, or sustainable sourcing practices. Notable examples of green 

management initiatives can be observed in various sectors, including technology, 

retail, automotive, and energy, each demonstrating unique approaches to addressing 

environmental challenges. However, the effectiveness of green strategies is not 

uniform across sectors and regions, as factors such as regulatory frameworks, 

consumer preferences, technological advancements, and corporate culture influence 

outcomes. 

A comparative analysis of the effectiveness of green strategies provides 

insights into the success factors and challenges associated with sustainability 

initiatives across different sectors and regions. While some sectors may excel in 

implementing renewable energy and reducing carbon emissions, others may prioritize 

waste reduction and circular economy practices. Regional differences in regulatory 

frameworks, market dynamics, and resource availability also impact the effectiveness 

of green management strategies.
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CHAPTER 3 

PROSPECTS FOR FURTHER RESEARCH IN GREEN 

MANAGEMENT 

 

3.1. The Role of the State and International Organizations in Promoting 

Green Management 

 

The role of the state and international organizations in promoting green 

management is crucial for achieving sustainable development goals on a global scale. 

Both entities play complementary roles in shaping the regulatory framework, 

facilitating cooperation, creating incentives, and raising awareness to encourage 

corporations to adopt environmentally responsible practices. 

At the national level, governments play a key role in developing green 

management practices by enacting policies and regulations aimed at promoting 

environmental sustainability. This policy encompasses a wide range of measures 

aimed at reducing environmental degradation and encouraging businesses to adopt 

green practices. For example, governments can set emission targets to limit 

greenhouse gas emissions, implement mandates for the use of renewable energy 

sources to promote clean energy adoption, and establish waste management 

regulations to minimize pollution and promote recycling. Additionally, governments 

can offer incentives such as tax breaks or subsidies to encourage businesses to invest 

in sustainable practices, making environmentally responsible initiatives financially 

attractive for companies [40, p.163]. 

Furthermore, governments invest in research and development (R&D) to 

stimulate innovation in green technologies and support industries transitioning to 

more sustainable business models. By funding research projects focused on 

renewable energy, energy efficiency, waste reduction, and other environmental 

innovations, governments foster technological advancements that contribute to 

environmental protection and sustainable development. These investments not only 

spur innovation in the private sector but also create opportunities for collaboration 
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between public institutions, research institutes, and businesses. Moreover, regulatory 

bodies are tasked with monitoring companies' environmental performance and 

ensuring compliance with environmental laws and regulations. Through regular 

inspections, audits, and enforcement actions, regulatory bodies ensure that businesses 

adhere to environmental standards and reduce their negative impact on the 

environment, thereby protecting public health and environmental quality [49, p.653]. 

International organizations, such as the United Nations (UN), the World Bank, 

and the International Monetary Fund (IMF), are essential platforms for coordinating 

global efforts to address environmental challenges and promote sustainable 

development. These organizations leverage their extensive networks and resources to 

facilitate knowledge exchange, capacity building, and technical assistance to 

countries seeking to implement green management practices. Through various 

programs and initiatives, they provide guidance and support to help countries develop 

and implement policies and strategies aimed at promoting environmental 

sustainability. 

Additionally, international organizations play a vital role in mobilizing 

financial resources for sustainable development projects and initiatives. They provide 

funding, grants, and loans to support the adoption of renewable energy, ecosystem 

conservation, waste management, and other environmentally beneficial endeavors. 

By investing in sustainable development projects, these organizations help drive the 

transition towards a greener and more sustainable global economy. Moreover, 

international agreements, such as the Paris Agreement on climate change, serve as 

important frameworks for fostering global cooperation and collective action to 

address pressing environmental issues. By bringing countries together to set common 

goals and commitments, these agreements encourage cooperation and coordination 

on a global scale, promoting the implementation of effective green management 

practices and strategies worldwide [32, p. 170]. 

In promoting green management, collaboration between the state, international 

organizations, corporations, civil society, and other stakeholders is essential for 

advancing systemic changes towards sustainable development. Through partnerships 
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and cooperation, these entities work together to create an enabling environment for 

corporations to adopt environmentally responsible practices. The state and 

international organizations provide policy guidance, financial support, and technical 

expertise to help corporations integrate environmental considerations into their 

operations. This support helps companies navigate regulatory requirements, access 

funding for green initiatives, and effectively implement sustainable practices. 

Additionally, the state and international organizations advocate for sustainable 

business development through various mechanisms such as public-private 

partnerships, certification schemes, and sustainability reporting standards. By 

encouraging collaboration between the public and private sectors, they promote 

innovation, knowledge sharing, and best practices in environmental management. 

Certification schemes and sustainability reporting standards provide companies with 

the means to measure, disclose, and improve their environmental performance, 

fostering transparency and accountability. Ultimately, these efforts contribute to the 

development of a culture of corporate responsibility and environmental management 

on a global scale, where businesses are motivated to prioritize sustainable 

development and contribute to the transition to a low-carbon, resource-efficient 

economy [34, p.372]. 

 

Therefore, the role of the state and international organizations in promoting 

green management is paramount in guiding global efforts toward sustainable 

development. By collaborating with corporations, civil society, and other 

stakeholders, they create an enabling environment for the effective integration of 

environmental aspects into business activities. Moreover, their advocacy of 

sustainable business practices through public-private partnerships, certification 

schemes, and sustainability reporting standards fosters the development of a culture 

of corporate responsibility and environmental management on a global scale, paving 

the way for a more sustainable future. 
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3.2. Prospects for the Development of Green Management Amidst 

Increasing Environmental Requirements and Regulations 

 

The prospects for the development of green management in the context of 

increasing environmental requirements and regulations are promising, as awareness 

of environmental issues and the urgent need to implement sustainable practices across 

various industries is rising. As governments worldwide implement stricter 

environmental regulations and ambitious sustainable development goals, businesses 

are increasingly compelled to prioritize green management practices to meet 

standards and minimize their environmental impact. This shift towards sustainable 

development not only addresses regulatory obligations but also opens significant 

opportunities for innovation and market differentiation. By adapting to consumer 

preferences for eco-friendly products and services, companies can gain a competitive 

edge and enhance their brand reputation as environmentally responsible entities. 

Furthermore, the growing emphasis on green management reflects a broader 

societal shift towards sustainable development, driven by increasing concerns about 

climate change, resource depletion, and environmental degradation. As stakeholders 

become more aware of the environmental consequences of business activities, the 

pressure on companies to adopt sustainable practices across their operations 

intensifies. This evolution creates a conducive environment for the advancement of 

green management initiatives, fostering the development of a culture of corporate 

responsibility and environmental stewardship. Companies that implement green 

management not only contribute to reducing environmental risks but also position 

themselves as leaders in sustainable development, attracting environmentally 

conscious consumers, investors, and partners [29, p.223]. 

The strengthening of environmental norms and standards not only compels 

businesses to comply with more stringent measures but also creates a favorable 

environment for investments in green technologies and solutions. Companies are 

increasingly interested in investing resources in renewable energy, energy-efficient 

technologies, waste management systems, and sustainable supply chains to meet 
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regulatory requirements while reducing operational costs. This shift towards green 

investments reflects the growing recognition of the long-term benefits of sustainable 

practices, including reduced resource consumption, lower emissions, and enhanced 

brand reputation. 

Additionally, technological advancements and the availability of financial 

instruments further facilitate the implementation of green management in businesses. 

Technological innovations in areas such as renewable energy, energy storage, and 

waste management offer viable solutions for companies aiming to reduce their 

environmental impact. Simultaneously, governments and international organizations 

play a crucial role in supporting green initiatives by allocating resources and 

providing financial incentives for environmental projects. These initiatives not only 

provide businesses with broader access to funding but also help create a conducive 

ecosystem for implementing environmentally responsible practices, stimulating 

further innovation and adoption of green technologies across various industries [47]. 

 

Moreover, the momentum for sustainable development is strengthened by the 

growing demand from consumers, investors, and stakeholders who require businesses 

to demonstrate environmental responsibility and transparency. Companies that 

implement green management practices benefit from improved brand reputation, 

increased customer loyalty, and enhanced investor trust. Additionally, as sustainable 

development becomes a key factor in procurement and investment decisions, 

companies prioritizing environmental management are more likely to attract 

partnerships, contracts, and investments. 

Overall, the prospects for the development of green management are 

promising, driven by the convergence of regulatory, technological, and market factors 

that underscore the importance of sustainable development in business operations and 

decision-making. 
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3.3. Challenges and Obstacles to Implementing Green Management 

 

Implementing green management practices can encounter a range of challenges 

and obstacles, which may vary depending on the industry, region, and organizational 

context. Some of the key challenges include: 

1. Cost Considerations: One of the primary barriers to implementing green 

management practices is the perceived or actual higher costs associated with adopting 

environmentally friendly technologies and processes. Initial investments in renewable 

energy systems, energy-efficient equipment, and eco-friendly materials can be 

significant, and organizations may hesitate to incur these costs, especially if they 

anticipate a longer return on investment. 

2.  Lack of Awareness and Education: Many organizations may be 

insufficiently aware of the benefits of green management or lack a full understanding 

of the environmental impact of their activities. This can hinder the adoption of 

sustainable practices, as decision-makers may prioritize short-term financial gains 

over long-term environmental benefits. Educating stakeholders on the importance of 

sustainability and training them in green management principles can help overcome 

this obstacle. 

3. Resistance to Change: Resistance to change within organizations can be a 

significant barrier to implementing green management practices. Employees and 

management may resist adopting new processes or technologies due to concerns that 

they will disrupt existing workflows, affect job security, or due to a lack of 

understanding of green practices. Overcoming resistance to change requires effective 

communication, stakeholder engagement, and support from leadership to gain buy-in 

and facilitate the transition to sustainable practices. 

4. Regulatory Complexity: Navigating the complex landscape of environmental 

regulations and standards can be challenging for organizations, especially those 

operating in multiple jurisdictions with varying regulatory requirements. Compliance 

with environmental regulations often requires significant time, resources, and 

expertise to ensure adherence to legislative mandates and avoid fines or penalties. 
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Keeping track of regulatory changes and ensuring ongoing compliance can be a 

daunting task for businesses, particularly for small enterprises with limited regulatory 

oversight capabilities. 

5. Limited Access to Financing: Access to financing and investment capital for 

green initiatives can be limited, particularly for small and medium-sized enterprises 

(SMEs) or organizations in developing countries. Financing green projects may 

require upfront capital investments, and securing funding from banks, investors, or 

government grants can be challenging, especially if green projects are perceived as 

riskier or have longer payback periods. Expanding access to affordable financing 

options and incentivizing green investments through tax breaks or subsidies can help 

overcome this barrier and promote the adoption of green management practices. 

 

3.4. Practical Recommendations for Corporations on Implementing Green 

Management 

 

Implementing green management practices requires a comprehensive approach 

and a commitment from corporations to integrate sustainability principles into their 

core business strategies. Here are some practical recommendations for corporations 

seeking to adopt green management: 

- Conduct a Comprehensive Sustainability Assessment: Start with a thorough 

assessment of the organization's environmental impact, including energy 

consumption, waste generation, water usage, and greenhouse gas emissions. Identify 

areas of inefficiency and opportunities for improvement to form the basis of your 

sustainability strategy. 

- Set Clear and Measurable Goals: Establish specific, measurable, achievable, 

relevant, and time-bound (SMART) goals for sustainability initiatives. These goals 

should align with the organization's overall mission and values and address key 

environmental impacts. Examples of goals include reducing energy consumption by a 

certain percentage, increasing the use of renewable energy sources, or achieving zero 

waste to landfill. 
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- Invest in Green Technologies and Infrastructure: Invest in renewable energy 

systems, energy-efficient equipment, and sustainable infrastructure to reduce resource 

consumption and minimize environmental impact. Consider implementing green 

building practices, such as energy-efficient lighting, heating, and cooling systems, 

and using renewable energy sources like solar panels or wind turbines at your 

facilities. 

- Engage Employees and Stakeholders: Foster a culture of sustainability within 

the organization by involving employees and stakeholders in environmental 

management initiatives. Conduct training and education on sustainability principles 

and encourage employee participation in identifying and implementing green 

practices. Seek feedback from stakeholders, including customers, suppliers, and 

community members, to shape your sustainability strategy and enhance transparency 

and accountability. 

- Establish Partnerships with Suppliers and Vendors: Collaborate with 

suppliers and vendors to integrate sustainability principles into your supply chain. 

Encourage suppliers to adopt environmentally responsible practices, such as waste 

reduction, resource conservation, and carbon emission minimization. Consider setting 

sustainability criteria for selecting and evaluating suppliers and work with them to 

identify opportunities for improvement and innovation. 

- Measure and Track Progress: Implement robust monitoring and reporting 

systems to track progress towards sustainability goals and identify areas for 

improvement. Regularly assess and analyze key performance indicators (KPIs) 

related to energy efficiency, waste reduction, emissions reduction, and other 

environmental metrics. Use this data to evaluate the effectiveness of your 

environmental management initiatives and adjust your strategies as needed for 

continuous improvement. 

- Communicate Your Efforts: Transparently communicate the organization’s 

sustainability efforts and achievements to stakeholders, including employees, 

customers, investors, and the public. Use various communication channels, such as 

annual sustainability reports, corporate websites, social media, and marketing 
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materials, to share information about your goals, progress, and impact in 

sustainability. Engage with stakeholders to build trust and credibility and demonstrate 

your commitment to environmental management. 

Thus, there are promising prospects for further research in the field of "green" 

management, driven by growing recognition of environmental issues and the need for 

sustainable business practices. Future research may focus on exploring innovative 

green technologies, strategies, and business models that enable organizations to 

mitigate their environmental impact while maintaining economic viability. 

Additionally, there is a need for interdisciplinary research examining the intersection 

of "green" management with other areas, such as corporate social responsibility, 

supply chain management, and stakeholder engagement, to develop holistic 

approaches to sustainability. 

The role of the state and international organizations in promoting green 

management is significant and multifaceted. In the future, continued collaboration 

between governments, international organizations, and corporations will be crucial 

for effectively addressing global environmental challenges. 

As environmental awareness increases and regulations become more stringent, 

the prospects for the development of "green" management are promising. 

Organizations are increasingly recognizing the importance of integrating 

sustainability into their core business strategies to remain competitive, reduce risks, 

and meet stakeholder expectations. However, there are also challenges and obstacles 

to overcome, including technological barriers, limited resources, and organizational 

inertia. Overcoming these challenges will require proactive leadership, strategic 

planning, and cross-sector collaboration to drive substantial changes towards a more 

sustainable future.
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CONCLUSIONS 

 

The conclusions summarize the research results, which can be outlined as 

follows: 

1. The Concept of "Green Management": This concept focuses on integrating 

environmental sustainability into corporate strategies and operations to reduce the 

impact of business activities on the environment. Its key principles include resource 

efficiency, waste reduction, the use of renewable energy sources, and a sustainable 

supply chain. By adhering to these principles, corporations can achieve long-term 

economic viability while contributing to environmental preservation and meeting the 

growing consumer demand for eco-friendly products and services. 

2. Role in Sustainable Development and Environmental Protection: Green 

management plays a significant role in sustainable development and environmental 

protection by promoting practices that minimize environmental impact and enhance 

resource efficiency. By integrating sustainable practices into their operations, 

corporations can help reduce pollution, conserve natural resources, and mitigate the 

effects of climate change. Ultimately, green management supports the transition to a 

more sustainable and resilient global economy, combining business success with 

environmental care. 

3. Importance of Green Technologies and Methods: Technologies and methods 

such as renewable energy systems, energy-efficient practices, and sustainable supply 

chain management are crucial for reducing the environmental impact of business 

activities. These innovative solutions enable corporations to minimize waste, reduce 

greenhouse gas emissions, and save resources while maintaining operational 

efficiency. By implementing these technologies and methods, companies can not only 

comply with increasing environmental regulations but also enhance their 

competitiveness and market reputation in a sustainability-conscious market. 

4. Integration into Corporate Strategy and Business Processes: Implementing 

green management in corporate strategy and business processes is essential for 

aligning activities with sustainable development goals and regulatory requirements. 
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By integrating green practices such as energy efficiency, sustainable sourcing, and 

waste reduction, corporations can improve their environmental performance and 

reduce operational costs. 

5. Effectiveness in International Corporations: Green management practices 

have proven effective in reducing environmental impact and enhancing sustainability 

in international corporations. Practices such as the use of renewable energy, 

sustainable supplier selection, and waste management are increasingly integrated into 

the core operations of leading companies like Google, IKEA, and Philips. By 

adopting green management, these corporations not only comply with environmental 

regulations but also gain competitive advantages and contribute to long-term 

sustainability. 

6. Sector and Regional Variations in Effectiveness: The effectiveness of green 

strategies varies significantly across different sectors and regions, reflecting unique 

regulatory environments, market demands, and resource availability. For instance, the 

automotive industry in Europe has made significant progress in developing electric 

vehicles due to stringent emission regulations and consumer incentives, while the 

energy sector in the Middle East is advancing in renewable energy investments 

despite traditional reliance on fossil fuels. Similarly, the technology sector in North 

America and the retail sector in Europe demonstrate effective green strategies 

through innovations in energy efficiency and sustainable sourcing, respectively, 

highlighting the importance of industry-specific approaches to sustainability. 

7. The Role of Governments and International Organizations: Governments 

and international organizations play a crucial role in promoting green management by 

establishing regulatory frameworks, providing financial incentives, and facilitating 

knowledge exchange. Governments ensure compliance with environmental standards 

and support sustainable practices through policies and subsidies, while international 

organizations, such as the UN and the World Bank, coordinate global efforts and 

offer technical assistance. 

8. Promising Prospects for Green Management: The prospects for the 

development of green management are promising as stricter environmental norms 
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and standards encourage businesses to adopt more sustainable practices. Stricter 

regulations and ambitious sustainable development goals drive companies to innovate 

and invest in green technologies, reducing their environmental impact and operational 

costs. This regulatory pressure, combined with growing consumer demand for eco-

friendly products, positions green management as an essential component of future 

corporate strategies and competitive advantages. 

9. Challenges in Implementing Green Management: Implementing green 

management faces challenges such as high initial costs, technological limitations, and 

resistance to change within organizations. Additionally, the lack of standardized 

regulations and incentives across different regions can hinder the adoption of 

sustainable practices. Overcoming these obstacles requires coordinated efforts from 

governments, businesses, and international organizations to create an enabling 

environment for green management initiatives. 

10. Corporate Implementation of Green Management: Corporations can 

implement green management by setting clear sustainability goals, conducting 

regular environmental audits, and integrating green criteria into procurement 

processes. Furthermore, investing in employee training and engagement fosters a 

culture of sustainability within the organization. Collaboration with suppliers, 

stakeholders, and industry partners can further enhance the effectiveness of green 

management initiatives.
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