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Particularattentioninlinguistics is given toways ofexpressing a person’s sensory perception of theworld and studying
the means of linguistic actualization of this process by identifying the most typical linguistic structures and models.
The perceptive sign is an important component of the interpretation, because a person gains knowledge about
the world through his perception with the help of the senses. The article compares the verbal description of drinks
in dictionaries of different languages, which includes the inserting of perceptual characteristics in the definition
and the ratio of perceptual characteristics in the structure of definitions. We have investigated that a perceptual
sign helps to identify more precisely the object being described and how it is presented in the dictionaries. The words
from the thematic group “drinks” explode the sensory perceptions which are received through the perceptual
channels of sensation (sight, taste, smell and hearing).

In our opinion, the study of the means of verbalization of perceptual features, as well as their status in the definitions
of lexeme, is important because of the anthropocentric orientation of modern linguistics.
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Xytikoea M.B., lodnoeceka A.l.

MepuenTyBHa 03HaKa B CTPYKTYpi cNOBHUKOBMX AediHiLii HanoiB
(Ha maTepiani yKpaiHCbKOI, pOCiCbKOI Ta aHMNilicbKoi MOB)

Ocobnuea yeaea y niHegicmuui npudiiseEMbCs cCNOCOBAM 8UPAXEHHS 8 MOBI YyMMEeBO20 CNPUUHAMMS JI0OUHOI0
HABKO/IUWHBO20 C8IMY i BUBYEHHIO 3aC06i8 MOBHOI akKmyanizauii Yb020 Npouecy WISXOM 8UABIeHHA HAUbITbW
munogux Mo8HUX cmpykmyp i modenel. [lepyenmugHa 03HAKa BUCMYNAE BAXJ/IUBOI CKIAO0BOK MITyMAayeH-
H#, OCKi/IbKU JI0OUHA OMPUMYE 3HAHHA NPO C8IM WJIAXOM (020 cnpuliHAmms 3a 0ONOMO20K0 OP2aHie Yymms.
Y cmammi 30iticHeHo Nopi8HAHHSA MJlyMa4yeHHs 0OUHUYb MeMamuy4HoOI 2pynu «HANOoI» y CI0BHUKAX Pi3HUX MO8.
3a3HayeHo, Wjo NPAKMUYHO 8Ci po3enaHymi 0eiHiyii Micmame Kinbka nepyenmugHuX 03HAK, W0 8IOHOCAMbCA
00 OOMeHi8 «CMaK», «3anax», «KoJip», a Makox ix KombiHayj.

Knioyoei cnoea: nepyenmueHa 03HaKd, eKCnaikayis, memamu4Ha 2pyna «Hanoi», 0omeH, 8epbanizauis.

Xyiikoea M.B., Hodnoeckas A.U.

MepuenTyBHbIN NPU3HaK B CTPYKTYpPe C/IOBapHbIX AedUHNLNI HANUTKOB
(Ha maTepmnane yKpaniHCKOro, pycCKOro 1 aHrMiCKoro A3biKoB)

Oco60e BHUMAHUE 8 TUH2BUCMUKe Y0esiiemcs Cnocobam BbIpaxeHUs 8 S3biKe Yy8CMBeHHO20 80CNPUSMUS Yeslo-
8eKOM OKpyXarouje2o Mupa u UsydeHuto cpedcma A36IKos8oU akmyaau3ayuu 3mo2o nNpoyecca nymem 8bls8/eHus
Haub6oee MUNUYHbIX A3bIKOBbIX CMPYKMYp U Modenel. [lepyenmugHebili NpU3HAK 8bICMynaem 8axHol cocmas-
nlouweli MonKo8aHUS, NOCKOMbKY Yesiogek NoJyydem 3HAHUS 0 MUpe nymem €20 80CNPpUSMUS C NOMOWbIO opad-
HOB Yyscma. B cmamee nposedeHo cpasHeHUe MoJIKOBAHUU eOUHUY meMamuyeckol epynnel <HanUMKU» 8 CJ10-
8apsAX pasHbix A3bl1Kk08. OMMeyeHo, YUMo NPAKMUYecKU 8ce paccMompeHHble OeuUHULUU COOEPXKAam HEeCKOTbKO
NepUenMUBHbIX NPU3HAKOB, OMHOCAYUXCS K DOMEHAM «BKYC», «3aNax», <4eemy, a Makxe ux KOMOUHAYUSM.

Kniouesoie cnoea: nepuenmuBHbu) NPU3HAK, 3KCNJIUKayusd, memamud4deckas epynna «<Hanumeku, 0OMeH, eep6a-
Jiusayus.

Introduction of lexical meaning, is a 100% product of human
The dictionary definition  serves activity in all its manifestations [3, 2]. It is obvious
for the explication of the lexical meaning, that is, that in the identification and classification of many
the information that the native speakers associate natural phenomena and artifacts, the sensory
with a particular sign. Definition, or explication perception plays a decisive role. Since a significant
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part of the knowledge about the world a person
receives through his senses, it is natural to expect
that the lexical meaning of the words will include
components that reflect the sensory perception
of various phenomena of reality and their
fragments, such as form, color, size, etc., as well
as the smell, taste, tactile sensation. The component
of the lexical meaning, which provides information
perceived by the senses, is called empirical [7, 129],
and the corresponding sign of reality is perceptive.
Lexicographs may face significant difficulties
in the description of the empirical component,
because its verbalization often encounters the absence
of appropriate linguistic means, such as words which
designate sounds or odors. Drink nominations refer
to the vocabulary with a pronounced perceptive sign
and they are created by man not only for the satisfying
thirst, but also for the satisfaction of taste qualities.

The perceptual sign was not the subject of research
in the structure of vocabulary definitions of drinks
in linguistics. As a result, a number of questions
arise, in particular, whether the empirical compo-
nent is always reflected in the definitions, which place
it occupies, whether it is possible to construct a defi-
nition without the introduction of a perceptual sign,
etc.

The purpose of our article is to identify a set
of perceptual features, as well as their place and status
as part of the vocabulary definitions of the thematic
group “Drinks”.

Relevance of the goal is determined by the need
to find out the role of perceptual features in the seman-
tic structure of definitions of lexemes, which
denote specific objects and substances. The source
of the study was three dictionaries of the Russian lan-
guage, an academic dictionary of the Ukrainian lan-
guage and three dictionaries of the English language.

Theoretical Background

The problem of the explication of perceptual fea-
tures in vocabulary definitions is not yet sufficiently
developed in linguistics.

The structure of vocabulary definitions was
the subject of research by Yu. Apresian, D. Arbatsky,
A. Wierzbicka, M. Zhuikova, J. Sternin.

Many years of practice of dictionary mak-
ing allowed linguists to develop a certain typol-
ogy of ways to interpret the meaning of words.
The main ones are described in detail and system-
atized by D. Arbatsky. The researcher identified
synonymous, generic-species, descriptive meth-
ods, a method of denial and enumeration, etc. [1].
M. Nikitin described the difficulties of the explica-
tion of lexical meaning in the work “Foundations
of the linguistic theory of meaning” and emphasized
the “inequality” of the types of conceptual infor-
mation that is reflected there [4]. J. Sternin notes
that each of the definitions in various dictionaries
expresses some essential features of meaning, but only
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consideration to the set of definitions of various dic-
tionaries that complement each other gives the most
complete description. They reveal the main content
of the definition in their integrity. That is why we
will analyze the perceptive sign of drinks which were
taken from the dictionaries of Ukrainian, Russian
and English languages. The name of the taste, as well
as hearing, smell, touch, and vision, belong to the per-
ceptual vocabulary that was studied in various aspects
of the linguists N. Artiunova, O. Urison, I. Rusin,
N. Riabtseva, G. Rakhimova, A. Zhitkov. Perception
was in the field of scientific interest of many scholars,
in particular psychologists E. Titchener, K. Koftka,
M. Wertheimer, J. Piazhe, B. Velichkovsky; physiolo-
gists H. Helmholtz, A. Yarbus, I. Sechenov, philoso-
pher D. Hume, I. Kant, D. Berkley.

Methods

A method of analysis of vocabulary definitions
and component analysis of lexical meaning were
used in the study. These methods contributed
to the expression of a component of a given mean-
ing in the interpretations of lexical units. The method
of component analysis allowed to define the semantic
unity of definitions, by expanding the meaning
of the word into differential semantic features. We
correlated the meaning of certain lexical units, using
dictionary interpretations with the help of definitions
analysis. The study of thelexical meaning of vocabulary
definitions and its lexicographic presentation made
it possible to distinguish between different perceptual
sensations: sight, taste, smell, hearing, temperature.

Results and Discussion
We chose the names of both alcoholic and non-

alcoholic beverages in order to investigate the percep-
tive feature: copinka (600ka, vodka), suro (euro, wine),
sicki (6ucku, whisky), konvsak (koHvak, cognac), nixep
(nuxep, liqueur), apax (apax, arak), sepmym (6epmym,
vermouth), abcenm (abcenm, absinthe), eninmeeiin
(enunmeeiin, mulled wine), xasa (koge, coffee), numo-
Hao (numonad, lemonade), xucinv (kucenwv, kissel),
cik (cox, juice), uaii (uaii, tea), y3sap (83sap, stewed
fruit and berries), komnom (komnom, compote), kedip
(xepup, kefir), monoxo (monoko, milk), soda (800a,
water) and some others.

Analysis of the selected lexicographic material
shows that the perceptual feature is an important ele-
ment of the definition and is expressed in the domains
of “taste”, “vision”, “smell” and occasionally “hear-
ing” in the vocabulary articles which describe the the-
matic group “drinks”.

Vision is not only the main channel of informa-
tion, but also the most reliable way to verify the object.

Visual perception in the definitions is rep-
resented by the color of drinks. Alcoholic drinks
and drinking dairy products are mostly determined
by the differential sign «color»: vermouth — white for-
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tified wine (WD), made from red or white wine (CD),
absinthe — a drink that is green (CD, MWD, LD),
HanuToK 3emeHoro usera (BAC), Hamiil 3eneHOro
kombopy (CYM), milk — the white liquid (LD),
whitish nutritious fluid (CD), a white or yellowish
emulsion (MWD), monoxo — Oenas murarenbHas
xupkocts (BAC, MAC, OIII), 6ina piguna (CYM),
port — a type of red wine (CD), champagne —
a white wine (CD, LD), tea — a brown drink (LD),
enunmeetin — KpacHoe BuHO (BAC), HamuToK u3
kpacHoro BuHa (MAC), yoghurt — a white food (LD).

The intensity of the color of the drink (dark-
brown, dark-red, brownish red) is indicated
in the structure of the definitions of the English lan-
guage, for example, coffee — a dark-brown drink
(MWD, LD), port — usually dark-red, fortified wine
(MWD), rum — either coloured brownish-red or left
white (CD). The lack of color was frequently indicated
among the differential signs (nposopuii, npospaunuiii,
colourless): water — a clear colourless liquid (MWD),
liquid without colour (LD), npospaunas 6ecuBetHast
xuakoctb (BAC, MAC, OIII), nposopa, 6e36apBHa
pinuna (CYM), vodka — a colorless alcoholic liquor
(MWD), lemonade — a colourless drink (CD), tonic
or tonic water — a colourless drink (CD). Some
beverages may be of different colors: wine — vary
in color (red, white, rosé, etc.) (MWD).

Thus, the perceptual sign of color is represented
by a group of basic colors (basic color terms).

The domain “taste” is the main part in the structure
of the definitions of beverages. The study
of the specificity of the representation of the concept
of taste makes it possible to understand how the drink
is perceived. In the definitions of the beverages under
consideration, the main taste sensations (except salty)
are revealed: zipxe (eopvkoe, bitter), conodxe (cnadkoe,
sweet), xucne (kucnoe, Sour), Kucno-conooke (sour-
sweet), vermouth — a sweet or dry wine (MWD), gep-
mym — conopike BuHorpagse BuHo (CYM), wines —
vary in sugar content (sweet, dry, etc.) (MWD),
absinthe — tastes bitter (CD), a bitter toxic liqueur
(MWD), a bitter alcoholic drink (LD), a liqueur —
a drink with a sweet taste (CD), sweet (MWD), a very
sweet strong alcoholic drink (LD), nuxép — cmamxmit
cnptHOI HannToK (BAC), cmaikumit IpsIHBI HATUTOK
(OI), nixep — conopxuit crvpthuit Hamit (CYM),
lemonade — a sweet drink (CD, LD), numornao —
cmagxkuin HammTok (BAC, MAC, OIN), numorao —
kucno-conopkuit Hamirt (CYM), port — a sweet wine
(CD, MWD, LD), cnagxoe Buno (CO), beer — a bitter
drink (CD), punch — a sweetened drink (MWD),
coffee — a drink that has a slightly bitter taste (LD),
kefir — a sour beverage (MWD)), tonic or tonic water —
a drink that has a slightly bitter flavour (CD), a clear
bitter-tasting drink (LD), a food that tastes slightly
sour (LD), keac — xucnosatsiit Hanutok (BAC, MAC,
OIIl), xucayBaTwil Hamiil, Kegup — KUCTOBATBII
Hanutok (BAC), komnom — cnagkoe KyllaHbe 13
wiopos u srop (BAC, MAC, OII), mopc — cnapxuit
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Harutok (BAC, OIII), mopc — conopKuii Haiit 3 BOAK
(CYM), y3sap — conopxa pifka cTpasa i3 CylIeHux
¢pyxris i sarig (CYM).

Lack of taste as a sign of a drink is presented
in dictionaries only in the definition of water: water —
a non-liquid liquid (CD), liquid without taste (LD).

Some definitions indicate the presence of sugar:
wine — an alcoholic drink produced by the fermenting
of grapes with water and sugar (CD), rum —
an alcoholic drink made from sugar (CD, LD, made
from sugar cane (CD, MWD), compote — fruit stewed
with sugar (CD, MWD), yogurt — a thick food, often
sweetened (CD).

As psychologists point out, taste as one of the types
of prototype sensations has a more affective color
than all other senses, with the exception of pain.
At the same time, the intense feeling of bitter
is unpleasant, and sweet is pleasant [2, 228].

The subjective component prevails over
the objective in the perception of taste and smell,
that is, people are interested in smells and tastes not
by themselves, but only because they are a source
of satisfaction or dissatisfaction.

The domain «smell» is represented in definitions
by odorous adjectives that undifferentiatedly
designate a pleasant smell: apomammnuii, apomamu-
ueckuti, dywucmulti, aromatic, flavored. For example,
vermouth — a wine flavored with aromatic herbs
(MWD), flavoured with herbs (CD), an alcoholic
drink made from wine with herbs and spices (LD),
éepmym — POJ, JIUKepa WIV BUHOTPAJHOTO BIUHA,
HACTOSIHHOTO Ha IIO/IBIHM M JPYTMX PpacTEeHUsIX,
cofiep)KalllMX apoMaTU4YecKue ¥ TOHMYeCKMe Bellje-
crBa (BAC), eepmym — conopke BMHOTpajjHe
BIHO, HACTOsIHe Ha apoMaTtmuHux tpaBax (CYM),
kvass — a drink made from rye, barley, rye bread, etc.
and often flavored (MWD), ligueur — any of several
highly flavoured sweetened spirits (CD), liqueur any
of certain strong alcoholic liquors, variously flavored
(MWD), nukép — apoMaTU4ecKuil CIMPTHOI HaIM-
toK (BAC), nikep — CONOKMIL, apOMATHUIT Mil[HUI
crimptHuit Hanin (CYM), gin — a strong, aromatic
alcoholic liquor, flavored with juniper berries (MWD,
CD), 6uHo — Hamiil 3 BUHOTPAZHOTO ab0 3 [esKux
{HIIMX SITIHUX Ta IUIOZOBUX COKiB, 10 mepebpo-
TN, Ha6meM TIeBHOI aJIKOTO/IbHOI MiITHOCTI 11 apo-
mary (CYM), abcenm — KpeIKuil alKOTOJIbHBII
HAIINTOK 3€/IEHOTO 1[BeTa, COREPIKAINII MOTBIHHOE,
aHycoBoe u Jip. apomarndeckue macina (BAC), 6anv-
3aM — COVpTHas HACTOMKa Ha AYIINCTBIX TpaBax
(BAC), uaii — apomatHsit Hanutok (BAC), apomat-
uuit Hamiit (CYM). In the structure of the definition
of cognac lexeme, the combination of thin aromas
is used: xKOHLAK — IPOAYKT IEPETOHKY Pa3NNIHBIX
BUHOTPAZHBIX BMH ¥ [OJNTOTO BBIEP)KUBAHUS
B iy0OBBIX O60uKax (f/1s1 IproOpeTEeHNs 30/I0TUCTO-
JKeJITOTO 1[BeTa U ToHKoro apomara) (BAC).

We notice that there is no direct indication
of the smell of the alcoholic beverage itself in some
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definitions; instead, there is a reference to the smells
of those plants used in its manufacture (balsam,
gin, vermouth); however, it should be assumed that
the perceptual sign of the drink is indirectly marked
in such definitions.

Thus, the mode of smell is represented primar-
ily in the definitions of alcoholic beverages, although
native speakers recognize many other beverages
on this basis, including coffee. The smell and taste are
considered to be the prototype of hedonism, since
they are parameterized on the basis of a «pleasant /
unpleasant evaluation».

In addition to indicating a pleasant smell, there
is a mention of a special, specific smell, which is not
verbalized. This description of the lexical meaning
implies knowledge of the speakers about the relevant
referent: beer — flavored with hops (MWD), nuso —
HAIIMTOK C XapaKTepHbIM XMeeBbIM 3araxoM (BAC).
Only the water definition is indicated for lack of odor:
water — an odorless liquid (MWD). It is to be expected
that none of the definitions contains lexical item that
would indicate an unpleasant smell. Taste and smell
oppose the sound, sight, touch as hedonistic modes
to not hedonistic.

The perception of the temperature of the drinks
is provided not by the touch, as in other situations,
but through the receptors of the taste, located
in the mouth (lip, tongue). Lexicographers use
parametric adjectives to express the temperature
parameter: Xo00HUTi — NPOXONOOHUTI — Menauti —
eapauuil; cold —cool — warm — hot. For example,
punch — any mixed drink, generally hot and spiced
(CD), nyHws — Kpenkmit CHUPTHOI HAIUTOK,
ynorpe6isemblii 00br4HO B ropsdeM supe (BAC),
TOPAYMIT VIV XOJIOAHBI cripTHOT HaruTokK (MAC),
HAIIMTOK, BCKMILTYEHHBI ¢ caxapoM, Bogoii (OII),
MIIHMII CIMPTHUI Hallill 3 pOMY, KOHbAKY, BIJHA,
SIKUI TIOAaoTh fo crony mipirpitum (CYM), com-
pote — a dish of fruit stewed with sugar or in a syrup
and served hot or cold (CD), fruit that has been cooked
in sugar and water and is eaten cold (LD), tea — such
a beverage, served hot or iced (CD), the beverage
made by soaking such leaves in boiling water (MWD),
a hot brown drink made by pouring boiling water
onto the dried leaves (LD), uati — apomaTHuit Hamii
(mmepes. rapsanit) (CYM), coffee — a hot drink (CD,
LD), numonad — CrafgKuii MpoXIafUTe/IbHbII HAIIN-
tok (BAC, MAC), mpoxXonogHuit KIcmo-ComoaKuii
Hamiit (CYM), Mopc — HpOXJIafuTe/IbHbI CIagKuii
Harntok (BAC, MAC, OIII). The adjectives warm
(ternmit), cold (xomomumit), cool (mpoxomomumit), hot
(rapstamit) actualize the potential seme for a positive
evaluation, for example, cold kvass, cool lemonade,
hot tea.

The integrity of the subject image of the perceived
object is closely related to its polymodality. In such
cases, individual domains can not be clearly defined,
since there are attributes that characterize several
moduses simultaneously.
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To the complex designations of the domains
“taste”, “vision” and partly “hearing” refer definitions
with such components: nenucmouti, neHsuuiics,
wunyuutl, uepucmolti, igpucmudi, with bubbles in, fizzy,
effervescent, sparkling. The dictionary «Multitran»
states that English fizzy means «rasupoBaHHbII,
IIMIYYNii, TeHALMIICA, UTPUCTBI»; effervescent —
LIMITyYMIi, TasMPOBAHHbBIN, WCKPUCTBINA, BCKUIIA-
fowuit; sparkling — nensmuiica, mmmydnii (o
Harutke). The Russian adjective «mmmyunii» indicates
both hearing and vision perception: mumyumit —
HEHSMMICA M C/IerKa IIMILIINWIA OT OOWINMs TrasoB
(OINl). Definitions that characterize carbon-rich
drinks contains such characteristics (champagne,
lemonade, beer, kvass, as well as some dairy products).
For example, champagne — a white sparkling wine
(CD), a white wine with a lot of bubbles (LD), wam-
NAHCKOe — BBICOKOCOPTHOE UIPMCTOE BMHOTPAJHOE
Buno (BAC), wamnancoke — irpucre BUHOTpajiHe
BuHo (CYM), kefir — an effervescent drink (CD),
lemonade — colourless sweet fizzy drink (CD, LD);
tonic or tonic water — a fizzy drink (CD), nuso —
cmaboankoronbublil  mnenAmuiicas Hamutok (BAC),
nenyctblit HarmToK (OIII), cudp — cnmaboankorosnn-
HWIT, HACUYeHMI ByrlekncnoToo Hamilt (CYM).

The consistency of drinks, which is polymodal
(since human receptors react to several types of stim-
ulus simultaneously), we attributed to the domain
of “vision” and “taste”. The consistency of drinks
is expressed in the dictionaries by lexemes: thick,
eycmoti,  cmyOeHucmvlil, — Opaenucmuti, — piokuii.
For example, kefir — a thick, sour beverage (MWD),
kegup — rycroir (MAC, OI), xedip — rycruit,
noxuBHmit (CYM), yogurt — a thick custard-like
food (CD), a thick, semisolid food (MWD), thick
liquid (LD), xucenv — crygenucroe kymanbe (BAC,
MAC), kucine — pparnmucra crpasa (CYM), kom-
nom — conopka pigka crpaBa (CYM). It should
be noted that the consistency parameter is perceived
primarily through sight, cf. definition of the Russian
adjective rycroit and English thick: ¢ ocnabnennoit
TeKy4ecTblo, HacbleHHbt 4yeM-H. (OII); liquids
are fairly stiff and solid and do not flow easily (CD).
However, when it comes to drink, this parameter
may be perceived by the taste receptors contained
on the tongue, as well as the muscles of the mouth.

Finally, the speakers perceive a sign that is specific
to the beverage, as the amount of alcohol through
the perceptual channel «taste». Alcoholic beverages
with a relatively high content of ethyl alcohol (not
less than 35 percent by volume) are considered strong
alcoholic beverages, which are obtained by distilling
liquids from fermented cereals, fruits, vegetables.

Lexical items are used to denote the strength of a
beverage: miynuil, kpenxuil, CuUnLHO ONBAHAIOULUL
C1a00anK2ONbHLIL, MAOANKO2ONbHDBIL, ¢ HeOOTbUUM
codepacaruem ankozonsi, 6e3anKo2onvHwiil, strong, very
strong, fortified,for example, vodka — a strong alcoholic
drink (CD, LD), 800xa — pactBOp crnmpTa C BOJOIO
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ompenenenHoit kpenoctn (BAC), eopinka — miHwmit
ankorombuuit Haniit (CYM), whisky — a strong drink
(CD, LD), vermouth — a strong alcoholic drink (CD),
8uUcky — CwIbHO ombsHsmomas Bogka (BAC), kpen-
Kast aHrmmiickas Boika (MAC, OIII), absinthe — a very
strong drink (CD, LD), a potent green alcoholic drink
(CD), arrack — a coarse spirit (CD), strong alcoholic
liquor (MWD), kvass — an alcoholic drink of low
strength (CD), cognac — a kind of brandy (= strong
alcoholic drink) (LD), koHvsx — Kpemkuil CmpTHOI
Hartok (BAC, MAC), minnwit (CYM), port — a type
of strong wine (CD), a sweet fortified dessert wine (CD,
MWD), strong wine (LD), nopmeeii — copT Kperkoro
BunorpazHoro BuHa (BAC, MAC), copt kpimreHoro
BuHorpazHoro BuHa (CYM), hooch — strong alcoholic
drink (CD, LD), nuso — cnab0aaKoronbHbIil HaIlMTOK
(BAC), HaTIMTOK M3 STIMEHHOTO COMOfA C HEOOTBIINM
conepxatrem ankoronst (MAC), nuso — Manoanko-
ronpHnil Hamiit (CYM), nyHus — Kpenkuii CMpTHOM
Hattok (BAC), nynw — minHwWit coMpTHMil Harii
(CYM), cudp — cmaboe BIHO, TIOTy4aeMoe B pe3y/IbTaTe
6poskenus ssonmounoro coka (BAC), cmaboankoronpHoe
(MACQC), cudp — cmaboankoronpauit (CYM), numo-
HA0 — CIafKuil TPOX/I/JUTENbHbI (e3a/IKOTOIbHBII
HaruTok (MAC).

Thus, lexicographers regard spirits as vodka,
moonshine, absinthe, whiskey, gin, cognac, liquor,
arak, rum. Punch, port wine and vermouth are also
considered as strong drinks in dictionaries which
actually are medium-sized, since the alcohol content
inthemis 9-30%. There is no indication of a perceptual
sign of strength in the structure of definitions
for the designation of wine, mulled wine, champagne,
although they are medium hard drinks. Cider, beer,
kvass are low alcohol, as was shown in dictionaries.

Conclusions and perspective for further
researches

The analysis of lexicographic sources of the three
languages showed that the central place is occupied
by perceptual signs perceived by the vision (color,
consistency) and taste receptors (taste, alcohol level)
in the structure of the large majority of the definitions
ofthethematicgroup “drinks”. The odor characteristic,
which is always pleasant and the temperature
are introduced into the definition less often.
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These characteristics of denotate have the status
of differential semes in definition, and they serve
to recognize beverages in reality. Detected perceptual
signs are important for speakers in identifying
the type of beverage, its evaluation, and for predicting
behavioral characteristics of a person and even
complex causative relationships in some cases.

Lexicographers are limited in definitions by one
sign in most cases (strength, color or smell are
used for alcoholic beverages, taste is used for non-
alcoholic). There are two signs (strength and color,
color and smell, strength and taste, temperature
and taste) in the structure of many definitions. Three
signs (color, taste, smell; strength, color, taste; taste,
color, temperature) are rarely used to describe tokens
at the same time; such phenomena were detected only
in English dictionaries.

Obviously, perceptual signs were not introduced
in their entirety which is inherent to the referents
in the definitions of beverages, but only selectively: so,
representation of the sign “consistency” is very limited,
although it is obvious that this sign can be attributed
to all beverages without exception. Similarly, the sign
“temperature” (it refers to the typical temperature
of drink consumption, and not to the temperature
inherent in the technological process of its production)
is represented in the definitions of only certain
beverages. This parameter appears in those cases
where the language and culture group has developed
a certain tradition of consuming hot drink (sometimes
exceptionally cold). Such selectivity in the description
of perceptual signs indicates lexicographers attempts
to confine themselves to only relevant signs of beverages
and ignore trivial signs. If the vocabulary description
does not include the minimum set of relevant
perceptual features, then in our opinion, it creates
obstacles for speakers to recognize the word-marked
objects. For example, there are definitely deficient
definitions such as: liquer — a strong alcoholic drink,
such as whisky (LD).

We believe that the study of the means
of verbalization of perceptual features in vocabulary
definitions should be continued in view
of the anthropocentric orientation of modern
linguistics, the research material can be expanded
by involving other thematic groups of vocabulary.
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