Workable - onmaiiH-cmcTeMa i YIpaBIiHHS IpoliecaMu peKpyTuHry. lle
pillieHHsT KoMOiHye cucTeMy BifcTexxeHHs kaHaunaTiB (ATS, Applicant Tracking
System) 1 peKpyTHHTOBY IIaTGHOPMY 3 MOXJIMBICTIO TOIIYKY PEIEBAHTHUX PE3IOME B
IHTEpHETI 1 Ha caiiTax MOIIyKy poOOTH.

Hurma System - nemaBHe mnomoBHeHHs puHKy HRM / HRIS - cucrtem. Lle
koMmIuiekcHe pimenHs s HR, pexpyrunry ta OKR B oaniit cucremi. Bix neprioro
KOHTAaKTy 3 KaHAMAATOM, MIPOXOJ/KEHHS BCIX €TaliB PEKPYTUHTY, 0 MEPEBOY MOro B
CHIBPOOITHHUKH, alanTallii, yTpUMaHHs 1 HaBITh MOHITOPUHTY HACTPOIO.

Softline IT — pimenns mist HR, ske mo3Boiisie aBromMaTtu3yBaTH MPOIECH
oprasizaiiii KagpoBoro oOJIKy Ta pPO3paxyHKY 3apoOiTHOI MJaTH B KOMMAaHIsAX Oynb-
SKOTO PiBHS 1 pi3HUX rany3ei AisuibHOCTI. [Iporpama npocta y BUKOPUCTaHHI 1 B TOH ke
Yyac Ma€ MIMPOKUI CIIEKTP HANTAIITYBAHb 1 (PYHKIIOHAIBHUX MOXKIHUBOCTEH, OXOILITIOI0YHU
BC1 3aBJaHHS 00JIIKY KaJIpiB.

be3ymoBHO, HaBeIeHUI TIEPEITiK MPOTPAMHUX MPOAYKTIB HE € BUUEPITHUM, ICHYE
BEJIMKA KUTBKICTh aKTyaJbHUX MPOAYKTIB, cepBiciB Ta miaTdopm B pisHuX HR-ramyssx.

st moiryky TepcoHaly MIANMPUEMCTBA TaKOXK BUKOPHCTOBYIOTH COIlaJIbHI
mepexi (LinkedIn, Facebook). LinkedIn — 1ie HaitOuibIa y cBiTI colliaibHa Mepeka Jis
MOIIYKY Ta BCTAHOBJICHHS JIUJIOBUX KOHTaKTiB. KUIBKICTh YKpaiHCHKMX KOPUCTYBadiB
LinkedIn nepeBuniye nBa MiabioHH 0Ci0, a KUIBKICTh BaKaHCI B YKpaiHi epeBUIIUIA
50 tucsy [3].

Enoxa nudpoBuX TEXHOJOTH AUKTYE HEOOXIJHICTh MOLIYKY HOBHUX Ta ajanTalili
ICHYIOUMX MOJENe MEHEIKMEHTY. JlIIKUTan-TexHoIorll NiABUIIYIOTh €(PEKTHUBHICTh
VOPABIIHCBKUX pilleHb He Tulbkh B HR, a craiTh OCHOBOIO MalOyTHHOI
KOHKYPEHTOCTIPOMOXKHOCTI KOMMaHii. Ajie A TOro, mo0 MmiJmpHUeEMCTBO 3aUIIATOC
YCHIIIHUM, CHeIlalicTaM 3 YIPaBIiHHA JIOJCBKUMHU pecypcamMu JOBEIEThCS TICHO
cniBnpautoBaTy 3 [T-miapo3ainamu Ta peTenbHO BUOUpPATH IPOrpaMHe 3a0e3MeYeHHS.
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BUSINESS - THE ENVIRONMENT OF SMALL BUSINESS
For studying of contextual features of the organisation of enterprise activity use
based is important on is system - an evolutionary paradigm multicontextual approach.
The given approach focuses attention on multidimensional research of that aspect of
economy which is connected with determining action of diverse structural conditions
and factors, is hidden economic processes influencing a course and changes.
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Institutional norms and rules create restrictions, define possibilities and stimulus
for business. Cultural - valuable orientations influence recognition of technological,
market and organizational possibilities by businessmen. The width and periodicity of
influence of factors business - allows to subdivide environments business into enterprise
activity - the environment of small business on remote (macroenvironment) and the
environment of the nearest environment (a microhabitat or the internal environment).

Businessmen adapt to factors of macrocircle, as they are uncontrollable and
cannot cope enterprise structures. It is possible to present a microhabitat of the subject
of small business as set of the functional areas, everyone their which is characterised by
special objects of activity, technology, relations [1].

The analysis of factors business - environments of small business allows to
aggregate them on groups (nature - climatic, scientifically - technical and valuable - the
institutional environment including cultural, financially - economic, organizational,
legal and political environments), each of which has certain components. Business -
environment forms original and difficult structured space of co-operating and numerous
factors, various on the importance and duration of influence on behaviour of small
business.

Small business represents a multilevel network of market and not market
institutes and mechanisms of their interaction in which frameworks activity on
production, creation, storage and distribution of new knowledge and technologies is
carried out. Realisation and functioning of these institutes it urged to provide the
effective it is state - private partnership.

Business - the environment of small business - the difficult multidimensional
functional system acting in a kind structurally - a spatial environment. Subjects of small
business represent the open system which internal environment can Bugo change under
influence business - the environment forming set of factors of direct and indirect
influence.

The model which has developed in national economy business - environments of
small business creates some frame conditions to some extent favorable for its
development and causes formation of corresponding model of small business. The
variation of parametres of enterprise behaviour in frameworks given models depends on
potential e ¢ basic the technical - economic matrix which exhaustion negatively affects
results of activity of small business, leads to decrease its competitive advantages. The
model of its development turns to model of a survival from - for developed adverse
business - environments. Change of model on the basis of transformation of its basic
backbone structures is necessary. Preservation of out-of-date model business - will be
accompanied environments by reproduction of inefficient forms and methods of
enterprise activity.

For effective interaction about business - it is necessary for subjects of small
business to analyze constantly dynamics of its development, however such analysis
becomes complicated a number of circumstances which make special demands to
professional level of enterprise activity circle. First, the structure of factors is difficult
enough and diverse; secondly, degree of influence of each of factors on enterprise
activity is inadequate; thirdly, influence of one factors has constant character, while
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others - incidental; fourthly, changes in business - environment are mobile and chaotic
that complicates their researches [2].

The starting mechanism the valuable - institutional innovations is accumulation
by businessmen of experience and the knowledge connected with detection of new
possibilities proceeding from modified perception of benefits and costs, and also
formation of representations about the alternative models of the behaviour based on
updated cultural - valuable reference points.

Speed of change of various contexts business - is caused environments them
inertion. Key value factors inertion have, characterising orientation and degree of
influence on parametres of this activity and defining comprehensible combinations of
elements of variability and a heredity. Thus abilities of revealing of forces braking
transformation, organizational forms and institutes, cultural and technological barriers
are important, and also realisation of the measures, allowing to weaken their influence
and successfully to spend changes.

In the given conditions the new mental model of business allowing more
adequately to classify an economic situation and to form a frame line of action, and also
corresponding to this set situational the value - institutional mechanism is created. At
microlevel the value - institutional innovation acts in a kind the value - institutional
business connected with realisation local the value - institutional changes, and "the
traditional” businessman creates new business - models.

The choice of forms and methods of institutional changes by the businessman is
defined by search of possibilities of their realisation in developed cultural-institutional
and technik - economic context on the basis of use of some the value - semantic
schemes. In turn, character and scales of influence of institutional business on
transformation of a cultural and institutional landscape in many respects depend from
divided by members of a society of a matrix cultural - valuable orientations and
institutional system [3].

In innovative economy coordination is provided with a complex combination
market. In each of its spheres there is own statement of a problem about decision-
making in the conditions of uncertainty and the mechanism of its realisation.
Compromise search assumes use as a debatable and trunk-call platform affirmed on
macrolevel cultural - valuable representations which focus on achievement of the
general benefits. It allows to reduce various procedures of coordination to a common
denominator and to solve the practical problems connected with changes business -
environments on the basis of development cooperation - competitive mechanisms,
formation of successful enterprise networks and clasters.

As it is marked in the concept of institutional configurations for understanding of
mechanisms of realisation of changes in business - environment important allocation for
institutes internal and external a stake holders in an explicit form with detailed
elaboration of their structure, resources, influences, interests, motivation, strategy.

Innovators of macrolevel are capable to carry out system changes of institutional
structures dominating in economy. The given changes are defined by a parity of co-
operating forces of subjects of business, width of their spectrum the value - semantic
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representations and perception of possibilities of transformation economic - cultural,
Institutional and nature - the technological environment [4].

Arising structural changes in economy can differ with character of motions in
cultural - valuable system and different degree of reflexion of interests of separate
groups of subjects of business, and also radicalism of methods and a choice of rates of
carrying out socially - economic transformations. It is often accompanied by creation
corresponding the value - focused economic model with peculiar to it institutional
dysfunctions, defects, lagoons, administrative barriers and other forms of display of an
inefficiency of the institutional device of economy. Thus developed level of
development of economy forms a bunch of technological possibilities of change of a
trajectory of economic growth, and cultural - valuable and institutional systems define a
spectrum really - possible changes of economy in time. In the conditions of
globalisation and an innovative competition necessity of revision cultural - valuable
stereotypes, reorientation institutional and economic an expert on the basis of a new set
of tool values amplifies: mobility of powers and responsibility, a competition of ideas,
flexibility of organizational structures, increase of the importance of non-material
resources, activization of processes of generating and duplicating of innovations.

Thus, the version of a platform of research programs which allows to create
integration the theory is offered geterodoxe. The strukture - dynamic approach to the
analysis of small business helps to expand knowledge of this phenomenon, allows to
reveal laws of structurization of elements of economic life and evolution business -
environments taking into account distinctions in them inerzion and different types of
dependence of the present from the past and the future. The given positions can be used
as a theoretical basis of formation of model in which frameworks working out of
concrete hypotheses about success of enterprise strategy and their empirical testing is

possible.
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